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Since 2013, the Autorité luxembourgeoise indépendante de
l'audiovisuel (ALIA) has been supervising the correct application
of regulatory texts in relation to audiovisual media services under
Luxembourg's jurisdiction. Today, its supervisory missions
cover conventional television, on-demand services, video-sharing
platforms and radio.

ALIA also supervises and assesses the classification of films
by cinema operators and is responsible for keeping and making
available to the public all relevant information used as a basis
for political opinion polls. In addition, the Authority draws up
guidelines on the conditions for the production, programming
and broadcasting of election messages by political parties and
groups of candidates, as well as programmes relating to the media
election campaign that television and radio stations with a
public service mission are required to broadcast. Finally, it is
mandated by law to promote media literacy for citizens of all
ages and in all sectors of society. Since the entry into force of
the law of 16 May 2023 on the protection of persons who report
breaches of EU law, it is also one of the 22 authorities
in Luxembourg competent to receive reports
from whistleblowers.

ALIA's three governing bodies are the Board of Directors, the
Management and the Consultative assembly.

For further information:

Autorité luxembourgeoise indépendante de l'audiovisuel

18, rue Erasme

L-1468 Luxembourg

www.alia.lu
T +352 247 — 70105
M info@alia.etat.lu
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https://www.facebook.com/profile.php?id=100091128219659
https://www.linkedin.com/in/alia-autorit%C3%A9-luxembourgeoise-ind%C3%A9pendante-de-l-audiovisuel-2220a3274/
https://twitter.com/lu_alia
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Abbreviations and notes

English version

French version

Luxembourg Independent Authority for Audiovisual

Autorite luxembourgeoise indépendante de

ALIA Media I'audiovisuel
AGCOM _Natlongl Regulatory Authority for the communication Autorité nationale de régulation en ltalie
industries Italy
Al Artificial Intelligence Intelligence artificielle
Regulatory Authority for Audiovisual and Digital Autorite de régulation de la communication
ARCOM o o -
Communication (France) audiovisuelle et numerique (France)
AVMSD Audiovisual Media Services Directive Directive sur les services de médias audiovisuels
CSA Higher Audiovisual Council (Belgium) Conseil Supérieur de Audiovisuel (Belgique)
(Belgique) 9 9 P 949
DMA Digital Markets Act Reglement europeen sur les marchés numeéeriques
DSA Digital Services Act Reéglement européen sur les services numeriques
DSC Digital Services Coordinators Coordinateurs des services numeriques
EDMO European Digital Media Observatory Observatoire européen des médias numériques
EMFA European Media Freedom Act Reglement européen sur la liberté des médias
EMIL EPRA Media and Information Literacy Taskforce ?roupe d? travail pour féducation aux médias et a
I'information
EPRA European Regulators Group for Audiovisual Media Plateforme européenne des instances de régulation
Services
ERGA European Platform of Regulatory Authorities Grouge 'des regu/qteurs europeens des services
de médias audiovisuels
[1c International Institute of Communications Institut international des communications
MSP Public Service Media Medias de service public
PEGI Pan European Game Information Systeme d’évaluation européen des jeux video
REFRAM Network of French-speaking media regulatory authorities ~ Réseau francophone des regulateurs de méedias
SMA Audiovisual media services Service de medias audiovisuels
VLOPSE Very Large Online Platforms and Search Engines Trés grandes plateformes en figne et moteurs
de recherche
vVOD Video-on-demand Video a la demande
VSP Video-sharing platform Plateforme de partage de vidéos

Note: For reasons of simplification, the amended law on electronic media of 27 July 1991 may be referred to as "the law" in this report.
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Preface by the Chairman

Some thoughts on the usefulness of regulating

audiovisual services

By adopting a productivity-oriented
vision of the world around us and
the way the economy works, we
are quick to discredit any activity
that does not contribute directly, in
the sense of visibly, to increasing
national wealth or that does not add
value in economic terms. This is the
fate that awaits all regulatory bodies
that are not producing market value,
such as ALIA, given that its activity
does not generate tangible assets.
Often, these entities are even seen
as obstacles to productive economic
activity. This perception risks dam-
aging such entities through a lack
of reputation and consideration, and
ultimately the allocation of material,
financial and human resources.

In view of this empirical observation,
we thought it useful and necessary
to look again at the reasons for the
existence of regulatory bodies, and
more particularly ALIA, and their
effective contribution to our society.

To begin with, in terms of economic
reasoning, it should be noted that
the regulatory authorities contribute
in at least two respects to ensuring
that economic activity takes place
under the right conditions, and thus
to promoting it.

The first point is based on the ob-
servation that life in society requires
a certain degree of regulation and
gives rise to conflicts and tensions
that need to be resolved. The natural
forum for resolving conflicts is the
third power of the State, Justice.
However, the judiciary system is not
always able to resolve disputes in
adequate terms and under satisfac-
tory conditions, hence the need for
alternative means. Because of the
flexibility they can demonstrate in
their day-to-day work and the skills
they possess in their specialist areas,
independent administrative author-
ities offer this type of alternative.
Thus, media service providers have
a body to talk to which is not only
aware of its responsibilities, but also
has an in-depth knowledge of the
industry's mechanisms. Its existence
and activities help to provide com-
panies with the legal certainty they
need to run their businesses smoothly,
efficiently and dynamically.

The second point is based on the
fact that the economic world is vast
and diverse, and even very diverse
in terms of development of new ser-
vices and goods. The absence of
regulation, or the absence of appro-
priate regulation, initially encourages

the development of new services,
but eventually leads to an unbal-
anced situation as these services
develop, grow and constitute a true
competition to traditional services.
The result is an unbalanced situation
in which some operators are obliged
to comply with strict rules that are
generating expenses, while others
are free to operate as they like. The
role of the regulator is to detect
these situations and to ensure that
the balance and equivalence of the
constraints and the costs associated
with them are re-established, so
as to protect both traditional busi-
nesses, the consumers and users
of the new services. It is enough to
just mention the services that are
developing on the Internet in com-
petition with traditional audiovisual
media services to be convinced of
the economic need for action by
regulatory bodies in this area.

But beyond these economic as-
pects, the regulator plays an es-
sential role in preserving intangible
values that are just as important as
market values.

The role of the media regulator is to protect users of audiovisual

services against such attempts to undermine democratic values

by regulating the content that is broadcast, if not at least to give

users, through access to media literacy, the tools to apprehend
and understand the mechanisms at work.
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Firstly, there are universal values of
general application, such as human
dignity, freedom of expression, the
integrity of the democratic process,
the prohibition of discrimination,
incitement to hatred and apology
for terrorism, the fight against disin-
formation, the quality of information
and generally against all attacks on
the foundations of the rule of law.
These values are essential to the
preservation of an open and liberal
democracy, founded on the pre-
cepts of the rule of law, in which we
aspire to realise our life project and
our individual freedom. It is no coin-
cidence that authoritarian and dicta-
torial states generally attack these
basic values in addition to the inde-
pendence of justice. The role of the
media regulator is to protect users
of audiovisual services against such
attempts to undermine democratic
values by regulating the content that
is broadcast, if not at least to give
users, through access to media lit-
eracy, the tools to apprehend and
understand the mechanisms at work.
The media regulator therefore plays
an essential role in preserving the
rule of law based on the precepts
of liberal democracy.

Cultural values are part of our shared
intangible heritage. By keeping an
eye on the promotion of works by
European artists and directors as
well as their copyright, the media
regulator is also helping to defend
and preserve these values.

It is also important to emphasise the
importance of preserving certain
values that are particularly worthy
of attention, such as the protection
of minors from audiovisual content
that is harmful to their mental or
psychological development. This
is easy to understand when think-
ing of pornographic or even child
pornographic content or grooming
practices on the Internet. Children
represent the future of our society,
but they are also its weakest parts.
If we jeopardise their development,
we risk impacting the development
of our society. The role of the audio-
visual services regulator in this area
is to provide effective protection for
minors to prevent them from viewing
harmful content.

Kl
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of our society,
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The implementation of the rules on
commercial communications should
also be seen in the context of sec-
toral protection. Here again, the aim
is not to prohibit the broadcasting of
commercial messages, but to pre-
vent any malicious influence on the

minds of users by ensuring trans-
parency during broadcasting and
preventing the mixing of genres be-
tween commercial communication
and editorial content.

e
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The role of the
audiovisual services
regulator in this area
is to provide effective
protection for minors
to prevent them from
viewing harmful
content.
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All these values, although intangible
and at first sight of no economic
value, are nonetheless essential to
life in society, which means that an
effective regulator is essential. It is
also a question of preserving the in-
tangible value of the State as such:
the prevention of any damage to its
image at international level through
the disrepute it may face from other
States if attacks on common political,
democratic, cultural, social and
economic values are not effectively
fought against.

Thierry Hoscheit,
Chairman ALIA
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A word from the director

The die is cast, awaiting the political orientation...

At the very beginning of 2023,
I summed up the 2022 financial year
as follows

“The Authority is resilient in its ap-
proach and in its demands. It clearly
identified its phase of stability in its
current evolution. With about twenty
employees who can rely on a mod-
ern media law, ALIA will be able to
leave its development phase behind
once and for all”

Since then, the Authority hasn't
changed its approach, let alone its
demands. On the contrary, and with
good reason...

Whether it was, or is, at the level of
regulation, supervision, media lit-
eracy or international cooperation,
with the resources currently at its
disposal, ALIA is finding it increas-
ingly difficult to meet the national or
European requirements of its mis-
sions in a serene way. Ultimately, as
the Authority keeps repeating, the
European and even international
reputation of the media industry will
not fail to suffer!

Adding new missions (elections,
whistleblowing, accessibility, influ-
encers, etc.), without at the same
time seriously strengthening the
available resources, only led to am-
plify the structural problems already
identified and discussed in the past.
Yes, it's true, proud and professional
as it is, the Authority never fails to
fully invest itself and to fulfil each
of the announced tasks, each of
the missions devolved to it. But at
what price!

Aware of its national, European or
international exposure, particularly
with regard to the protection of minors
in connection with the establishment
in the country of pornographic service
providers, aware as well of the need
of a much closer and sustained
supervision of the audiovisual media
services under Luxembourg's juris-
diction, an annually growing number,
convinced of the support that the
use of Al can offer and wishing to in-
tegrate Al applications tested by its
peers into its work processes, obvi-
ously also faced with labour market
shortages, but concerned about the
health of its workforce, ALIA, based

on its experience and its recognition
of the weight or value of mention-
ing (or omitting to mention) a major
project in a coalition agreement,
has entered 2023 committed to
give center stage to the audiovisual
media regulation of tomorrow in its
communication efforts.

The results of the symposium
“Faced with the challenges of dig-
italisation, what reform is needed
for the law on electronic media?”
on 25 and 26 April 2023 firstly led
to @ more general awareness of the
urgent need to rewrite the law on
electronic media to meet today's
challenges, including the powers,
structure and resources of the
Authority. Then, before the legis-
lative elections, ALIA published its
White Paper defining eight points for
improvement which it considered
essential and indispensable if the
law was to be thoroughly reformed:
>>>> Defining the values
governing the content of
programmes and which
must be protected by law

Adding new missions (elections, whistleblowing,
accessibility, influencers, etc.), without at the same time
seriously strengthening the available resources, only
led to amplify the structural problems already identified

and discussed in the past.
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Introducing the
principle of technological
neutrality

Integrating the
Internet into the scope
of supervision

Giving media literacy
the importance it
deserves

Promoting the fight
against malicious and
harmful content

Providing a legal
framework for gaming

Reviewing the supervision
of political informations

Reforming ALIA's
institutional structure

However, since 2013, the Authority has come a long way,
has become more professional and has opened up to new
forms of media services, without the legislator having
fully kept pace with the need to provide guarantees of
compliance with the rules that underpin any democratic

Link to
White Paper

Indeed, the law governing electronic
media dates back to 1991, the era of
analogue terrestrial broadcasting,
coaxial cable and the first analogue
satellite broadcasts. The Authority's
organic law detailing its missions,
powers and operations is also more
than ten years old. However, since
2013, the Authority has come a long
way, has become more professional
and has opened up to new forms of
media services, without the legislator
having fully kept pace with the need
to provide guarantees of compliance
with the rules that underpin any
democratic process.

process.

The conclusions of the reports pub-
lished by ALIA on the municipal and
legislative elections as part of its
electoral mission clearly show this:
while an increasing proportion of
election campaigns are conducted
on social networks and media, they
are currently outside the scope of
the Authority's competence. Yet,
audiovisual media regulation worthy
of the 21* century, with a view in par-
ticular to combating the manipulation
of information, online hatred and
access by minors to online pornog-
raphy, can no longer ignore social
networks. It must also distinguish
between what does and does not fall
within the field of the written press
and is therefore outside the scope
of the audiovisual media regulator.

While it is true that since July 2023,
a working group formed by the
SMC and ALIA has been listing the
various potential subjects and ori-
entations of a future law on elec-
tronic media, and that this work al-
ready made it possible to believe
that the message had been re-
ceived, the informed reader of the

%
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Coalition Agreement 2023 - 2028 -
“Létzebuerg fir d’Zukunft stderken”
was more than delighted to read that
“l...] the Government will reform
the regulations applicable to
electronic media and the powers
of the Autorité Luxembourgeoise
Indépendante de IAudiovisuel (ALIA).”

These two lines agreed between
the parties forming the Government
show that our efforts have not been
in vain and give us hope that the

Hence, the die has actually been cast,

needs and expectations of both
the sector and the regulator have
been heard. | dare to think that, at
the moment of making budgetary
decisions, these same political par-
ties will remember that their repre-
sentatives at the April 2023 sym-
posium were unanimously in favour
of adapting the Authority's missions
and resources!

Hence, the die has actually been
cast, there's a lot of work to be done,

all that's missing is the political
orientation to move forward with the
preparatory work for a revised law.

| would like to express my sincere
thanks to my dedicated teams for
their unstinting efforts throughout
a financial year that has been more
than demanding! Now they're on
stand-by, ready to take action...

Paul H. Lorenz, Director

there's a lot of work to be done, all that's

missing is the political orientation to
move forward with the preparatory work

for a revised law.
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Reform of the 1991 law
on electronic media

«« However, the

profound changes
in the media
landscape in
recent years have
led the broadcast
media regulator
to advocate a
thorough overhaul
of the amended
law of 1991.
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The law that currently provides the
framework for regulating and super-
vising the electronic media dates
from 1991 and has been amended
several times since it came into
force. The term "electronic media"
as used in the law includes conven-
tional television, on-demand audio-
visual media services (VOD), video
sharing platforms (VSP) and radio.

However, the profound changes in
the media landscape in recent years
have led the audiovisual media
regulator to advocate a thorough
overhaul of the amended law of
1991. This concern was at the root
of a symposium that ALIA organised
in April 2023, bringing together all
parties (experts, sector professionals
and political decision-makers). The
results of this symposium were set
out in a White Paper, presenting
specific proposals for modernising

audiovisual regulation in Luxem-
bourg. The publication of the "White
Paper" has attracted increased interest
from the media, political players
and parties, as well as the general
public. Details of the symposium and
the White Paper are included below.

Symposium

The international symposium “Faced
with the challenges of digitalisation,
what reform is needed for the law on
electronic media?”* took place on
25 and 26 April 2023. The sympo-
sium provided an ideal opportunity
to exchange ideas between politi-
cians, the media, non-governmental
organisations involved in youth pro-
tection and interested members of
the public. The large audience and
lively discussions at the conference
confirmed that electronic media leg-
islation is on everyone's mind.

The discussions were based on the
observation that the amended law
on electronic media of 1991 needs
to be modernised on a number of
points, as it does not take account
of changes in communication tech-
nologies and user behaviour. Influ-
encers, social networks, internet
advertising and disinformation are
just some of the many aspects that
a modern media law needs to cover.

However, as the then Prime Minister
and Minister for Communication
and the Media, Xavier Bettel, de-
scribed in his opening words, the
law is “like a patch-work” During
the evening conference and the
following morning's panels, this way
of describing the current situation
was unanimously accepted. Xavier
Bettel also stressed the need for
in-depth reform.

Kl
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Influencers,
social networks,
internet
advertising and
disinformation
are just some
of the many
aspects that a
modern media
law needs to
cover.
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! The contributions and a compilation of the

symposium highlights are available at :
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For his part, Tobias Schmid, Director
of the media authority for the Land of
North Rhine-Westphalia and respon-
sible for European affairs at the con-
ference of directors of German media
authorities, emphasised during his
evening conference that to combat
mass phenomena such as the spread
of pornographic images of extreme
violence, we need effective national
laws, clear rules and strong, inde-
pendent regulators in the areas of
consumer protection, transparency
and legal certainty for the media
providers. This analysis was fully
supported by the European Com-
mission's representative, Anne Cal-
teux: “Regulators must be independ-
ent entities.” But at the same time,
they must have the necessary re-
sources to fulfil their missions. The
corollary of this argument, on which
there is a broad consensus, is that
regulators must be given appropri-
ate resources to fully carry out their
missions. As pointed out, ALIA cur-
rently has to supervise more than
400 audiovisual media services un-
der Luxembourg's jurisdiction, which
represents an enormous challenge.

During the panel debates, CSV
member of Parliament Diane Adehm
recalled that in 2021, her parlia-
mentary group submitted a mo-
tion calling for a complete over-
haul of the media law, a motion that
was nonetheless rejected by the

4
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majority parties at the time. Francine
Closener, LSAP member of Parlia-
ment, advocated that a new law
should be based on the principle
of technological neutrality. To de-
velop this reality-based legislation,
we need to step back from the dis-
tribution channels and focus more
on content than on technology.
In fact, with the print media increas-
ingly present in the audiovisual land-
scape, the dividing line between
the different types of media has
become blurred.

The subject of the “Metaverse”
was also discussed. Jerry Weyer,
representative of the Pirates party,
emphasised the emergence of this
phenomenon, which presents itself
as a kind of second reality and rep-
resents a new challenge for regula-
tors in terms of supervision and the
protection of young people.

Another topical issue is the super-
vision of the election media cam-
paign, which is the responsibility
of ALIA, but which is limited to the
"official" campaign in the public ser-
vice media.

Extending the powers and autonomy
of the regulator in Luxembourg also
means bringing together in one
hand all the powers, including in
particular the granting or withdrawal
of licences and permissions. Today,
these powers are divided between
ALIA and the Ministry. This is what
Paul H. Lorenz, Director of ALIA, ad-
vocated, hoping that the symposium
will have repercussions in autumn,
when the coalition agreement will
be finalised: “It would be a shame
if the new law could not be drafted
because the coalition agreement
does not provide for this”.

il
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White Paper

To raise political awareness of the
urgent need to broaden ALIA's mis-
sions and increase its resources, as
well as to fuel future political debates
on the reform of the law of 1991,
ALIA prepared a White Paper with
key elements to be incorporated
into this reform?. The eight key points
of the report relate to:
>>>> Defining the values
governing the content of
programmes and which
must be protected by law

Introducing the
principle of technological
neutrality

%

2 The White Paper can be downloaded from:
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Integrating the Internet
into the scope of the
supervision

Giving media literacy the
importance it deserves

Promoting the fight
against malicious and
harmful content

Providing a legal
framework for gaming

Reviewing of the
supervision of political
information

Reforming ALIA's
institutional structure

The publication of the White Paper
came at just the right time for the
election campaign. The coalition
agreement between the CSV and
the DP, which was published on 20
November 2023, stipulates in the
context of the European regulation
on “digital services” that: “the Gov-
ernment will reform the regulations
applicable to the electronic media as
well as the missions of the Autorité
Luxembourgeoise Indépendante de
’Audiovisuel (ALIA).”


https://alia.public.lu/white-paper/
https://alia.public.lu/white-paper/
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Communication

Moving into the year 2023, ALIA has
set the objective of raising aware-
ness about its missions, knowing
that some people are still unfamiliar
with them and that the Authority's
reputation among the general public
remains limited. To dispel any con-
fusion and clarify its field of action,
ALIA has decided to focus on en-
hanced external communication,
aimed at providing more information
about its role and missions within the
Luxembourg audiovisual landscape.
For this purpose, the Authority
decided to completely overhaul its
website, not only to further promote
media Iiteracy3 with the general public,
but also to communicate the latest
news about the Authority and its
various missions and activities. At
the same time, the Authority has
set up accounts on LinkedIn, Twitter
(now X), Facebook, Vimeo and You-
Tube, which also helps to strengthen

ALIA's external communication and
its interaction with the general public
and players in the audiovisual sector
in the future. In addition to this op-
portunity for interaction, the Author-
ity's presence on social networks
also enables it to keep abreast of
current trends and opinions, as well
as the activities of providers, other
regulators and relevant public bodies.

At the same time, other initiatives
for direct interaction between ALIA
and political players, such as the
symposium held on 25 and 26 April
2023" were organised, enabling a
direct exchange on the challenges
and needs of media supervision in
the digital age. The publication of
the “White Paper”, summarizing
the outcome of the symposium's
discussions, was an opportunity not
only to submit proposals to reform
of the law on audiovisual media, but

also to express ALIA's demands for a
broadening of its field of action. This
allowed ALIA to communicate on
the challenges it is currently facing,
generating public interest while high-
lighting the institutional changes
that are needed to ensure its full
effectiveness.

On 22 July 2022, ALIA was entrusted
with a new mission that also attracted
the attention of the media and the
public. This is the mission to su-
pervise electoral campaigns® in
Luxembourg, which, during the two
elections in 2023, required a lot of
efforts from the Authority. This new
mission enabled the Authority to
present a different facet of its com-
mitment to the public and has unde-
niably injected a new dynamic into
the awareness of ALIA's existence.

To dispel any confusion and clarify its field of action,
ALIA has decided to focus on enhanced external
communication, aimed at providing more information
about its role and missions within the Luxembourg

audiovisual landscape.

3 Chapter 05 «Media literacy» provides further details about the redesign of the website.

# Chapter 03 «Reform of the law on electronic media» provides more details on the symposium and the White Paper..

5 The mission of supervising election campaigns will be covered in chapter 07 «Elections».
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Media literacy

Redesign of the
ALIA website

As the media watchdog responsible
for regulating and protecting the media
landscape, ALIA plays a central role in
the media sector, performing a variety
of functions in the public interest.
Informing the public about the way
in which the Authority exercises its
powers, and the measures it takes
to ensure compliance with legal pro-
visions and media standards, is an
integral part of media literacy. From
this point of view, the public's un-
derstanding of the rules and ethical
standards that govern the media, as
well as its knowledge of the mecha-
nisms that guarantee their quality and
integrity, depends to a large extent on
the notoriety of this institution, i.e. the
public's knowledge of its existence
and its powers - and in this respect,
ALIA had, it must be admitted, some
catching up to do. The first step was
taken in 2023, almost ten years after
its creation, with the redesign of its
website. As a digital shop window,
the website is often the first point of
contact between the Authority and the
public. An informative and well-struc-
tured online presence is therefore
essential if we are to communicate
transparently and effectively about
the Authority's missions.
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Here are some of the improvements
and extensions made to the website
to provide a more user-friendly ex-
perience and increase the Author-
ity's visibility:

» The creation of clearer and
more intuitive navigation
structures to improve the
understanding of the Authority's
organisational structure,
including the different
departments and their
responsibilities, its day-to-day
management, the media under
its supervision, the rules to
which Luxembourg audiovisual
media service providers are
subject, and the way in which
ALIA ensures that providers
comply with these rules.

» The creation of a multi-
functional dashboard to give
visitors not only access to the

Authority's most recent opinions
and decisions, but also to a
summary of the key information
regarding a complaint on which
the Authority has issued a ruling
or acted on its own initiative. For
improved navigation, visitors
have additional access to ALIA
opinions and decisions via

the “Publications” menu. The
integrated search and filter
function allows visitors to launch
specific searches based to

their interests and needs.

» Adaptation of the complaints
form enabling citizens to
report media content likely to
infringe certain provisions
to the Authority and to explain
their criticisms. Precise and
straightforward instructions are
provided in the FAQ section,
which lists and answers
the most frequently asked
questions about the complaint
procedure. An infographic
shows a simplified overview
of the various stages in the
complaint procedure and
explains how the Authority
processes and, where
appropriate, acts on
complaints. These resources
give users a better under-

Informing the public about the way in which the Authority
exercises its powers, and the measures it takes to ensure
compliance with legal provisions and media standards, is

an integral part of media literacy.
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standing of the elements

that are the subjects of a
complaint, how to report them
to ALIA, how a complaint is
examined, the investigation
and the various stages of the
decision-making process.

» A more user-friendly presen-
tation of age classifications
for public screenings, including
an integrated search function
that gives cinema-goers the
opportunity to find out easily
about the age classification of
a film. The main purpose of the
age classifications, published
weekly by ALIA, is to ensure the
protection of minors. They offer
parents and legal guardians
guidance on the suitability of
films, enabling them to better
supervise and control the
choice of content to which their
children are exposed. To avoid
any confusion in the case of
homonymous film titles, the
Authority's publications now
indicate the year of release of
the film as well as the name of
its director.

» Simplified access to all the
Authority's publications,
including the relevant laws,
regulations and decrees
defining the legal basis and
mission of the Authority, as
well as annual reports and
other relevant documents.

An integrated function makes
it easy to download these
documents in PDF format, view
them in a user-friendly way, or
share them directly by e-mail.

Enhancing accessibility by
integrating basic parameters
such as contrast settings,

font and line spacing options,
justification and image
descriptions to enable people
with disabilities to easily consult
and use the content on the
website. In addition, ALIA is
committed to gradually making
its archives accessible through
the support of the Centre for the
Development of Sight-related
Skills (CDV). At present, only the
most recent documents, from
2022 onwards, are available

in an accessible format. Older
documents will be gradually
made accessible.

Establishing social media
channels enabling the Authority
more direct and immediate
communication with citizens,
to inform them in a timely
manner, to draw their attention
to regulatory issues and thus
promote public awareness

of the importance of media
supervision and regulation.
Considering all the inherent
opportunities and challenges,
ALIA's presence on social media
and active networking in this
digital environment can help
the Authority reach a wider
audience, thus contributing
significantly to improving its
perception by the public and
raising its profile. The Authority
currently has official accounts
on YouTube, Vimeo, LinkedIn
and X (formerly Twitter), which
are referred to on its website.

ERGA Action Group on
Media Literacy

After devoting a single informal liaison
group to media literacy in its 2022
work programme, the European Reg-
ulators' Group for Audiovisual Media
Services (ERGA) again dedicated one
of its two action groups to this topic in
2023. In view of the completion of the
first report from the Member States
to the European Commission on
measures to promote and develop
media literacy, due for the first time in
2022, and every three years there-
after, the activities of this group have
focused on the experiences and con-
clusions of the national regulatory
authorities. ALIA participated as a
permanent member in all the meet-
ings of the group, which produced a
report on the practical aspects of this
first round of reports from the point
of view of the national regulatory
authorities. A one-day workshop on
media literacy was held in October
2023 in a hybrid form. The work-
shop demonstrated once again the
need for regular exchange between
regulators from all Member States to
fully understand the various national
policies and initiatives, as well as the
specific challenges faced by regula-
tors in this field. Further efforts should
be made to strengthen the coopera-
tion of regulatory authorities with key
market players, including major tech-
nology companies, to guide them in
the development of effective media
literacy tools and awareness-raising
initiatives.
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Regular exchange between regulators from
all Member States to fully understand the various
national policies and initiatives, as well as the specific
challenges faced by regulators in this field.

EPRA EMIL

(EPRA - Media and
Information Literacy
Taskforce)

As a permanent member of the Eu-
ropean Platform of Regulatory Au-
thorities’ (EPRA) taskforce on Me-
dia and Information Literacy (EMIL),
ALIA regularly attends meetings of
the network, which in addition to
regulators, includes various insti-
tutions and external stakeholders.
The 2023 agenda covered topics
such as the development of national
strategies for media and informa-
tion literacy, algo-literacy, i.e. the
knowledge needed to understand
algorithmic mechanisms, and artifi-
cial intelligence. A workshop dealt
with measuring the impact of media
literacy interventions by the British
regulatory authority, Ofcom, based
on the project evaluation toolbox
it has developed. EMIL provides
a crucial forum for ALIA to keep
abreast of national developments
in the field of media literacy and to
discuss current issues in this area
with experts, researchers and prac-
titioners, beyond strictly regulatory
considerations.

Participation in ERGA
sub-group 3 - “"Combating
disinformation and
strengthening democracy
in the digital environment”.

In June 2022 the European Commis-
sion presented, with the Strength-
ened Code of Practice on Disinfor-
mation, a comprehensive set of 44
commitments and 128 actions to
combat disinformation in the Eu-
ropean Union. To better monitor
the implementation of the com-
mitments made by the designat-
ed very large platforms and very
large search engines (“VLOPSES”) in
accordance with the Code and to
assess their effectiveness, a task-
force composed of representatives
of the industry, ERGA, the Belgian-
Luxembourg branch of the European
Digital Media Observatory (EDMO)
and other experts was set up under
the chairmanship of the European
Commission, which in turn set up var-
ious sub-groups to examine specific
aspects of the Code. One of these
sub-groups, the “Monitoring and
Reporting” sub-group, chaired by
ERGA, is responsible, among other
things, for overseeing the monitoring
of the Code. ALIA participated in the
meetings of this sub-group, which is

of particular importance to regula-
tors as it enables them to improve
the supervision of the implemen-
tation of the commitments made
by the signatories to the Code at
Member State level, to monitor the
development of the powers of the
national regulatory authorities in the
fight against disinformation, and to
exchange views with other ERGA
thematic sub-groups and action
groups on related subjects, such
as media literacy.

EDMO BELUX

Since its creation in October 2021,
ALIA has collaborated with EDMO in
the field of media literacy. In 2023,
it strengthened this cooperation
through the following actions:

» Round table on media literacy:
a round table co-organised by
Média Animation a.s.b.lin
collaboration with ALIA, Script
and the University of
Luxembourg, analysed the
subject of “Educational tools
against disinformation: what
will be the future with artificial
intelligence?” The morning
began with a session presenting

>
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the repertoire of educational
tools as part of the EDMO BELUX
project, followed by a lecture
by Robert Reuter, psychology
professor at the University of
Luxembourg specialising in
educational research, on media
and information literacy in the
age of Al. The round table that
followed examined, using
specific examples, the potential
impact of Al on the production
and dissemination of mis-
information, highlighting the role
of media literacy in this context.

Awareness campaign

“l doubt”: together with BEE
SECURE, Jugendinfo.lu and RTL
Luxembourg, ALIA supported
the awareness campaign

“I doubt” launched in November
2023 and developed by the
Belgian competence centres
Média Animation a.s.b.l and
Mediawijs as part of EDMO
BELUX, with the aim of
promoting a culture of critical
thinking about information and
news in the digital space. The
campaign is based on four

practical recommendations to
encourage Internet users to
adopt specific behaviours, in
particular to cultivate a healthy
scepticism about the credibility
and reliability of information,
while providing practical tips
on what to do in the event of
uncertainty or doubt. Using four
simple diagrams, the campaign
encourages the development
of skills linked to exchange,
research, critical thinking and
the validation of information
when dealing with news and
data online.

By explicitly encouraging the net-
working of regional EDMO centres
with local authorities, educational
and research institutions, and reg-
ulatory bodies, the work of regional
hubs is presented and discussed in
various expert and working groups
in the field of media literacy, such as
the European Commission's Expert
Group on Media Literacy, the EPRA
EMIL taskforce and the ERGA Media
Literacy Action Group.

20 years of PEGI
(Pan European Game
Information)

In September 2023, ALIA took
part in the commemoration of
PEGI's 20" anniversary in Brussels.
The event, which brought together
representatives of the European
institutions, national regulatory
authorities, non-governmental orga-
nisations and the video games in-
dustry, among others, retraced the
beginnings of PEGI and discussed
the past and current challenges
facing the video games industry.
A round table was devoted to the
theme of protecting minors and
analysed the most effective solu-
tions and strategies for providing
parents with adequate information
on video games so that they are
able to make informed decisions
about the choice of appropriate
games for their children and to pro-
mote responsible gaming behaviour.
As part of the festivities, ALIA also
took part in the annual PEGI Council
meeting, where age verification
methods and current regulatory
developments were discussed.
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Participation in the
conference “Protecting
freedom - Ensuring the
law together” ("Freiheit
schiitzen - Recht
gemeinsam sichern”)

As part of the annual event “Pro-
tecting freedom - Ensuring the law
together” organised by the media
authority of North Rhine-Westphalia
(Landesanstalt fir Medien NRW), ALIA
took part in the workshop “media lit-
eracy adapted to target audiences”.
This workshop focused on the
innovative “prebunking” approach,
inspired by the vaccination theo-
ry, and looked at the possibility to
“immunise” individuals against mis-
information even before they are
exposed to false or misleading con-
tent. Following an informative pres-
entation by Beth Goldberg, Director
of research and development at “Jig-
saw” - Google's technology incubator -
participants discussed the oppor-
tunities and limits of this preventive
measure aimed at making people

aware of how they may be manipu-
lated, rather than focusing on refut-
ing false information or challenging
them. Participants then worked in
groups to develop concepts for the
practical implementation of such a
campaign, analysing the relevant
factors to increase the effectiveness
of their interventions. The exchange
with its German counterparts and
with various institutions and organi-
sations with expertise in the field of
media literacy in Germany is a signif-
icant opportunity for ALIA to gather
numerous ideas and further develop
its practices.

“Media & Me”

For the third year running, ALIA took
part in the cross-border “Media &
Me” project, offering young people
aged 15 to 25 a unique opportunity
to discover various media-related
professions. Over a period of seven
months, 20 companies and organi-
sations in the Greater Region active

in the media sector, including ALIA,
welcomed participants in the pro-
gramme to give them insight into
their daily professional lives. In a
workshop, the young people could
deepen their understanding of the
functions and missions of a media
regulatory authority by exploring
how it ensures compliance with the
rules and deals with complaints from
citizens. Specific practical examples
allowed them to take on the role of
investigating officers and even of
the Board of the Authority, by tak-
ing decisions on disputed media
content. Discussions focused on
potential offences, inappropriate
and harmful content, giving young
people a view of the role of a regula-
tory body in the media landscape. At
the invitation of the Saarland media
authority (“Landesmedienanstalt
Saarland”), ALIA took part in the
certificate award ceremony at which
15 young people with a passion for
the media recounted the highlights
of the seven modules.

For the third year running, ALIA took part in the
cross-border “Media & Me" project, offering young
people aged 15 to 25 a unique opportunity to
discover various media-related professions.
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European affairs and
international relations

At European level, 2023 was marked
by the regulators' reflections on the
evolution of the Union's regulato-
ry framework, in particular the im-
plementation of the Digital Services
Act - DSA on the regulation of online
content platforms, and the future
European Media Freedom Act - EMFA.
In this context, ALIA continued to
strengthen its participation in Europe-
an regulatory bodies, notably ERGA,
and attended meetings of the Con-

NS
7
ERGA

European Regulators Group
for Audiovisual Media Services

tact committee for the Audiovisual
Media Services Directive (AVMS Di-
rective), which is chaired by the Eu-
ropean Commission.

As for activities outside the Union,
the Authority has participated in
the work and meetings of the other
networks of regulators (i.e., EPRA
and REFRAM) of which it has been a
member since its creation in 2014. In
addition, in 2023 ALIA joined a num-

NS
5
EPRA

European Platform of
Regulatory Authorities

ber of cooperation bodies dealing
with different thematic issues: the
International Cooperation Group on
Age Control; the Small Nations Reg-
ulators Forum of the International
Institute of Communications (IIC) the
Forum on Information and Democracy;
and an informal working group of
German-speaking regulators called
“Trimediale”.

NS
7
REFRAM

Réseau francophone
des régulateurs de médias
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European affairs

Cooperation within the EU:
the European Regulators
Group for Audiovisual Media
Services (ERGA)

Established by a decision of the
European Commission in 2014,
ERGA brings together the audio-
visual regulatory authorities of the
twenty-seven Member States of the
European Union. Endorsing the fun-
damental democratic, economic,
social and cultural values, the
group aims to strengthen closer
cooperation between authorities
to promote consistent and effec-
tive implementation of regulation
in the European Union.

In 2023, ERGA was chaired by
Giacomo Lasorella, President of
the Autorita per le garanzie nelle
comunicazioni (AGCOM), which is
responsible for regulating the
audiovisual media sector in Italy.
The group continued its work on
the implementation of the AVMS Di-
rective, in particular the aspects re-
lating to cross-border broadcasting
and cooperation, the evaluation
of measures adopted by VSPs, in-

K

cluding age verification tools, the
regulation of vioggers, and the
financial contributions required
from VOD providers established
in a Member State.

In addition, ERGA supported the
Commission on EMFA, contributed
to the legislative debate with the
European Parliament and the
Council, and began preparing for
its future application. In this con-
text, the governance of EMFA and
the transformation of ERGA into a
European Board for Media Ser-
vices, including its potential new
tasks and structures, have been at
the centre of European regulators'
concerns. Moreover, the ERGA's
work has been driven by prepara-
tions for the entry into force of the
DSA and the DMA (Digital Markets
Act). In particular, ERGA monitored
the degree of involvement of its
members in the national arrange-
ments for implementing the DSA
(as coordinators of digital services,
competent authorities, experts,
etc.) and coordinated the group's
contribution and participation in
Commission meetings in prepa-
ration for the implementation of
the DSA. In the fight against dis-

information, ERGA continued its
activities with a first report on the
implementation of the Code of
Practice on Disinformation, as well
as its efforts to reiterate ERGA's
position on the proposed Euro-
pean regulation on the transpar-
ency and targeting of political
advertising. In conclusion, ERGA is
particularly satisfied with the pro-
gress it has made in developing
and defending the interests of its
members during the current leg-
islative procedures. Many aspects
of ERGA's various positions have
been taken into account and will
be considered by the European
co-legislators when the texts are
finalised. Despite this, ERGA has
nevertheless repeatedly called
on the European Commission to
fulfil its duties, particularly with
regard to issuing guidelines and
designating very large platforms
in accordance with the DSA. How-
ever, the Commission's response
to these requests has so far been
unsatisfactory, leaving regulators
waiting for guidelines to ensure
effective implementation in the
area of digital services.

»

Despite this, ERGA has nevertheless repeatedly called on
the European Commission to fulfil its duties, particularly
with regard to issuing guidelines and designating very large
platforms in accordance with the DSA.
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In addition to the numerous meetings
organised by five working groups,
of which ALIA was a member, the
Authority took part in the two ERGA
plenary sessions held on 29 June
2023 in Naples and on 14 December
2023 in Brussels and actively contrib-
uted to all the work, while defending
Luxembourg's interests and opinions.
In this respect, ALIA has focused on
cross-border cooperation issues to
collaborate more effectively with oth-
er national regulatory authorities by
clarifying working procedures. In ad-
dition, compliance with the country-
of-origin principle plays an important
role for Luxembourg, particularly
in guaranteeing legal certainty for
providers. Over the past year, ALIA
has actively pursued this objective
to continue to preserve this funda-
mental principle, given that some
of its European counterparts were
proposing ways of diluting it.

/.
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In addition, compliance with the

country-of-origin principle plays an important
role for Luxembourg, particularly in guaranteeing

legal certainty for providers.

Developments in

the European legislative
framework

1) The AVMS Directive

The AVMS Directive regulates the
key elements of the provisions re-
lating to the supply of linear and
non-linear audiovisual media ser-
vices, video-on-demand and vid-
eo-sharing platform services. Orig-
inally adopted in 2010, the AVMS
Directive was last revised in autumn
2018 to reflect the changing media
landscape following the rise of on-
line platforms. The deadline for
transposing the revised directive
was set for September 2020, but
efforts to transpose the text varied
among Member States.

In the context of the AVMS Directive,
one of ALIA's main concerns in 2023
was the protection of minors, which

ANNNY
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is of paramount importance, particu-
larly in the context of VSPs sharing
pornographic content. Indeed, the
Authority ensures that audiovisual
media service providers take ap-
propriate measures to limit the ex-
posure of minors to content that is
likely to impair their physical, mental
or moral development. To this end,
ALIA has continued its efforts by
providing recommendations to VSPs
currently under its jurisdiction on
appropriate age verification sys-
tems and by guiding them in their
implementation. Although the aim is
to achieve proper implementation
of the obligations, it is important to
stress that the use of dissuasive
sanctions is essential if the Authority
is to exercise its role effectively to
ensure compliance with the rules.

In the context of the AVMS Directive, one of ALIA's
main concerns in 2023 was the protection of minors,
which is of paramount importance, particularly in the

context of VSPs sharing pornographic content.

»
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Although the aim is to achieve proper implementation of
the obligations, it is important to stress that the use of dissuasive
sanctions is essential if the Authority is to exercise its role

effectively to ensure compliance with the rules.

2) Digital Services
Regulation - DSA

Proposed by the European Com-
mission in December 2020, the DSA
is a key element of the European
Union's regulatory framework for
audiovisual media. Following a po-
litical agreement on its fundamen-
tal principles in April 2022, the reg-
ulation was adopted in November
2022. The DSA aims to respond to
the evolution of online services and
their potential impact on society. It
establishes a comprehensive legis-
lative framework for digital services,
setting out specific obligations for
online platforms, intermediaries and
other service providers. It is de-
signed to enhance transparency
and security for users, while pro-
moting the responsible use of digital
services.

In Luxembourg, a draft law was pro-
posed by the Ministry of Economy.
The latter defines the specific
measures and mechanisms for the
implementation of the DSA at the
national level. In this draft law, the
Competition Authority is designated
as the coordinator of digital ser-
vices, which was approved by the
Government Council on 3 February

2023. Thus, the Competition Authority
will assume the crucial role of su-
pervising the implementation of the
DSA at the national level. According
to an initial analysis conducted by
the Ministry of Economy, around
250 platforms have been identi-
fied and will have to be supervised
by the Luxembourg coordinator of
digital services.

It is important to note that the DSA
allows for the appointment of other
competent authorities, but this has not
been implemented so far. That said,
the Luxembourg draft law mentions
other “national sectoral authorities”
involved in the fight against illegal
online content. Although the draft law
encourages cooperation between
these authorities and the DSC (Digital
Services Coordinator), this cooper-
ation is not formalised, raising con-
cerns about its effectiveness. ALIA
recommends that the DSC should
be required to consult systematically
with national sectoral authorities on
matters within their respective areas
of expertise. This approach, which has
been adopted by many other Member
States, would make it possible to ben-
efit from the expert skills of these au-
thorities while reducing the burden
on the DSC.

3) European legislation on
media freedom - EMFA

European legislation on media free-
dom, proposed in September 2022
by the European Commission, is
another major step that has been
a focus of European regulators in
2023. On 15 December 2023, tri-
logue negotiations a political agree-
ment between the European Com-
mission, the European Parliament
and the Council.

The new rules set out in the EMFA
aim to strengthen the protection of
editorial independence and media
pluralism, to ensure transparency of
media ownership and advertising
by the State, and to improve coop-
eration between media regulatory
authorities through the creation of a
new European Board for Media Ser-
vices to replace the current ERGA.

EMFA introduces new avenues in
the regulatory approach in certain
areas. In particular, it specifies that
media supervision must be free
from any state influence - includ-
ing that of the European Commis-
sion. The same should apply to the
new Board, which should have the
greatest possible independence

The DSA aims to respond to the evolution of online services and their

potential impact on society. It establishes a comprehensive legislative
framework for digital services, setting out specific obligations for online
platforms, intermediaries and other service providers.
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according to regulators. Unfortu-
nately, the subordinate regulations
still need to be clarified.

Despite ALIA standing largely alone,
it has expressed some concerns
about the provisions relating to
third-country providers. In particu-
lar, the Authority finds it difficult to
support the proposal to extend the
scope of the article on the coordina-
tion of measures for media service
providers “established” outside the
European Union to a broader cate-
gory of providers “originating” from
outside the EU. This would mean that
providers under the jurisdiction of
the Member States will be includ-
ed, which would enable ERGA to
become involved in national regu-
latory measures. In this version of
the text, ALIA sees a serious risk
of weakening the country-of-origin
principle. In order to give service
providers the legal certainty they
need, this principle must ultimately
be preserved.

<<<< In this version

of the text, ALIA
sees a serious risk
of weakening the
country-of-origin
principle. In order to
give service providers
the legal certainty
they need, this principle
must ultimately be
preserved. ANN\N
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For the first time at European level, this proposal provided a
definition of political advertising and measures to increase
transparency and the identification of this type of content.

4) Proposal for a regulation on
the transparency and targeting
of political advertising

In November 2021, the European
Commission presented a proposal
for a European regulation aimed
at increasing the transparency of
political advertising. For the first
time at European level, this proposal
provided a definition of political ad-
vertising and measures to increase
transparency and the identification
of this type of content. In addition,
it lays down strict conditions for
political targeting and amplification
techniques that use or infer sensitive
personal data such as ethnic origin,
religious beliefs or sexual orienta-
tion, which will only be authorised
with the explicit consent of the per-
son concerned. ALIA has followed
the evolution of this text and has
supported related ERGA commu-
niqués published during the year. In
summary, ERGA looked at complex
issues such as labelling techniques
and political advertising repositories.
It stresses the importance of provid-
ing relevant information such as the
indication that a specific content is
a political advertisement and the
identity of the sponsor, accessible
without additional interaction with
the advertisement. Furthermore, ac-
cording to ERGA, it is crucial that all
platforms ensure to make informa-
tion in transparency notices avail-
able in advertising repositories, in
compliance with high quality stand-
ards. This is why ERGA is proposing

common standards to regulate these
specific technical aspects.

The year 2023 marked the start of
negotiations on this proposal and
ended with a provisional agreement
on the main elements in December,
such as the definition of political ad-
vertising, the general ban on profiling
using specific categories of personal
data and the ban on providing ad-
vertising services to third-country
sponsors three months before an
election or referendum. The co-
legislators also agreed that the
Commission should set up a Euro-
pean public benchmark for online
political advertising, and an agree-
ment was reached for the new rules
to apply 18 months after their entry
into force.

Technical work will continue next
year to finalise the details of the
new regulation. Once this work has
been completed, the full agreement
will have to be confirmed by the two
European legislators before it can
be formally adopted. As in the past,
ALIA will continue to monitor these
developments from a regulatory
perspective and, where appropriate,
contribute to ERGA's efforts.

5) Legislation on artificial
intelligence (AI)

Proposed in April 2021 by the Euro-
pean Commission, the Artificial Intel-
ligence Act (Al Act) aims to provide
a framework for the development

>



Annual Report 2023 ALIA | European affairs and international relations

31

a4
ANNNN

of Al while encouraging technolog-
ical innovation. In December 2023,
after 36 hours of negotiations, the
Commission, European Parliament
and Council reached an agreement.

This proposal responds to the po-
litical commitment of President von
der Leyen, who announced in her
political guidelines for the 2019-
2024 period “A Union that strives
for more” to present legislation
taking into account a coordinated
European approach to the human
and ethical implications of Al. Al en-
compasses a wide range of rapidly
evolving technologies and can bring
numerous economic and societal
benefits. However, the same ele-
ments and techniques that give rise
to the benefits of Al can also lead
to risks or negative consequences
for citizens or society. The European
Commission intends to regulate
Al systems using a risk-based ap-
proach: Al systems are categorised
according to the risks they pose to
fundamental rights, ranging from
“minimal” to “unacceptable”. Binding
measures, including potential bans,
may be implemented on the most
controversial technologies deemed
“unacceptable”, such as social rating
or real-time biometric recognition.

This legislation could significantly
affect audiovisual service providers,
depending on the chosen options
(in particular video sharing platforms
and on-demand services), as they
often use Al systems.

International relations

Multilateral cooperation
1) European platform of
regulatory authorities (EPRA)

Created in Malta in 1995, the EPRA
is a forum for informal discussions
between European audiovisual reg-
ulators on subjects of common in-
terest. EPRA facilitates enhanced
cooperation between regulators at
the level of the Council of Europe,
bringing together 55 institutions
from 47 countries.

This year, EPRA's work focused on
two subjects: “Media and information
for the public good” and “The future
of content delivery”. Approached
from various perspectives, formats,
and conclusions, EPRA members,
experts and stakeholders discussed
topical issues such as the sustain-
ability of media, the prevalence of
high-quality content, the limits of
licensing systems, new broadcast
formats and how to ensure that reg-
ulation is adapted to its purpose.

ALIA took part in the two annual EPRA
plenary meetings held in Oslo from
31 May to 2 June 2023 and in Bu-
charest from 18 to 20 October 2023.
In addition, working groups were
conducted via videoconference
throughout the year. In particular,
ALIA participated in the various
meetings of these working groups
on Al, the regulation of digital plat-
forms and media literacy.

Al encompasses a wide range of rapidly evolving
technologies and can bring numerous economic and
societal benefits. However, the same elements and
techniques that give rise to the benefits of Al can also lead to
risks or negative consequences for citizens or society.

2) Réseau francophone des
régulateurs de médias

ALIA is also involved in REFRAM,
which was set up in Ouagadougou
(Burkina Faso) in 2007. REFRAM in-
cludes 31 media regulatory authori-
ties from countries in Africa, America
and Europe who share the French
language and aim to cooperate and
exchange best practices and infor-
mation. In 2023, REFRAM is chaired
by M. Roch-Olivier Maistre (Chairman
of the French Audiovisual and Digital
Communication Regulatory Author-
ity, ARCOM) and has continued its
discussions and work in the areas
of online content regulation, copy-
right protection, combatting piracy
and online media literacy.

3) International working
group on age verification

To meet the challenges of protect-
ing minors in the media in the 21
century, five founding members -
the regulators of France, the United
Kingdom, Belgium, Cyprus and Ger-
many - have set up an international
cooperation group on age verifica-
tion. This group meets regularly to
discuss the issue of protecting mi-
nors in the media. ALIA and six other
European counterparts joined the
group in 2023. The group is focus-
ing in particular on the issue of on-
line “age verification ” and is seek-
ing a guarantee that video-sharing
platforms will implement effective
access control to protect young

>
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people from harmful content. This
is particularly important in the case
of pornographic platforms, where
young people need to be protected
from their content, and directly
concerns the authority in charge
of some of these platforms. In an
international context where these
platforms operate under different
jurisdictions, international coopera-
tion is essential to establish effective
regulation. Given that the protection
of minors is a key priority for ALIA
and its counterparts, this working
group represents an important tool
for achieving this objective.

Bilateral exchanges /
other events

In addition to its commitments within
the networks of regulators, ALIA has
invested in strengthening its inter-
national relations over the course of
2023 through informal exchanges
with its European counterparts. This
included a delegation visit of ALIA
to the Landesmedienanstalt NRW,

K
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which in return took an active part
in the ALIA symposium “Faced with
the challenges of digitalisation, what
reform is needed for the law on
electronic media?” as a guest speak-
er. In addition, the Authority par-
ticipated in the annual meeting of
German-speaking regulators, known
as “Trimediale” which was held this
year in Vienna. This informal forum
brings together five authorities for
an unofficial exchange in the form
of round tables on relevant topics.

In addition, the Authority has taken
part in a number of conferences,
including:

» the conference held as part
of the Swedish Presidency in
Stockholm on “How EU tech
regulation affects democratic
discourse and media policy”

» the two-day conference on
“Internet for Trust” organised
by UNESCO, which ALIA
followed online

In an international context where

» the event “Shaping the future
of media plurality and online
news” organised by Ofcom in
London

> the online meeting on satellite
services and how small nations
regulate in this area, organised
by the “lIC Small Nations
Regulators Forum”

» the public conference “Safe-
guarding Freedom —
Encouraging Sustainability”,
organised by “Die Medien-
anstalten”, the German federal
media authority, held in
Brussels

» the conference on the
promotion of European works
“The Promotion of European
Works according to the
Audiovisual Media Services
Directive (AVMSD) - Where
do we stand?” organised by
the European Audiovisual
Observatory in Brussels

these platforms operate under different
jurisdictions, international cooperation is
essential to establish effective regulation. “\\\\
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Elections

ALIA's missions

With the law of 22 July 2022, ALIA
was entrusted with the mission of
organising media election cam-
paigns broadcast via the public
service media (MSP) for the legisla-
tive, municipal and European elec-
tions®. In this respect, the Authority is
required to draw up “guidelines on
the conditions for the production,
programming and broadcasting of
election messages by political par-
ties and groups of candidates, as
well as programmes relating to the
media election campaign that audio-
visual or audio media service provid-
ers with a public service mission are
required to broadcast”. The guide-
lines for the various campaigns,
drawn up in consultation with the
parties and MSPs, were then adopt-
ed by the ALIA Board and published
on its website.

The guidelines determine the dura-
tion of the campaign, describe the
purpose and content of the elec-

toral communications, specify the
procedure for filing complaints and
lay down the rules for producing and
broadcasting election spots and
organising and broadcasting “offi-
cial” round tables.

Having already carried out this mis-
sion during the European elections
in 2018 without a legal basis but in
agreement with the government,
2023 was the first year in which
this mission could be performed
under the provisions set out in the
law. It also provides that ALIA will
draw up a report for each election
campaign7.

Campaign schedule

The year 2023 was marked by two
elections: the municipal elections
on 1 June 2023, preceded by a
media campaign period that ran
from 15 May to 9 June 2023, and
the legislative elections on 8 Octo-
ber 20232, for which the campaign

ran from 4 September to 7 October
2023. The preparation and running
of the two campaigns followed more
or less the same pattern, with four
main phases.

Phase 1: Preliminary phase from
the first consultation meeting to
the submission of lists

For each of the two election cam-
paigns, ALIA organised meetings
with the parties, namely the po-
litical parties and the public me-
dia services, during the preliminary
phase preceding the submission
of electoral lists. The conclusions
drawn and compromises reached at
these meetings led to the final text
of the guidelines. The Authority then
began collecting the data needed to
draw up the list of parties eligible to
take part in the “official” campaign,
i.e. to have a maximum of nine min-
utes on the air for their election
spots and to be represented at the
“official” round tables.

//// The guidelines determine the duration of the campaign, describe the

ANNNY

purpose and content of the electoral communications, specify the
procedure for filing complaints and lay down the rules for producing

and broadcasting election spots and organising and broadcasting

“official” round tables.

¢ Law of 22 July 2022 amending: 1. the amended Electoral law of 18 February 2003; 2. the amended law on electronic media

of 27 July 1991, article 35, paragraph 2, letter m).

7 Law of 27 July 1991 on electronic media, as amended, article 35bis, point A, paragraph 3, subparagraph 6. D
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For the municipal election cam-
paign, parties had to submit com-
plete lists in municipalities with
proportional representation, which
together account for at least a quarter
of the country's total population, to
be able to use a maximum of nine
minutes of airtime for their election
spots and to be represented at the
“official” round tables®. Airtime for
parties not meeting these criteria
was reduced on a pro rata basis.

For the campaign preceding the
legislative elections, the eligibility
criterion was to submit complete
lists in the 4 constituencies™®. For
the broadcasting of official election
spots, the parties were entitled to
nine minutes of overall airtime for
their spots, with a pro rata reduc-
tion for those who did not meet this
criterion. With regard to the official
round tables, the parties submitting
lists in at least three of the four con-

stituencies and comprising at least
45 candidates were invited to the
three official round tables.

During the first phase, ALIA also
sent a letter to television and
radio service providers which are
not public media services, inviting
them to be vigilant in guaranteeing
balanced and pluralistic content on
their channels.

Phase 2: From the submission
of candidate lists to the
deadline for parties to submit
their election spots

During the second phase, ALIA col-
lected more precise data on the
length, number, frequency and
desired broadcast order of the
spots. This data was used to pre-
pare the table showing the broad-
cast of the spots. The parties then
handed the spots over to ALIA.

8 The European elections are scheduled for 9 June 2024.

Phase 3: From the deadline to
the start of the media election
campaign

At the start of phase 3, ALIA focused
on developing a schedule for broad-
casting election spots.

Before the start of the two cam-
paigns, an exchange of e-mails be-
tween ALIA and the public service
media also took place on the elec-
toral arrangements (“dispositifs élec-
toraux”), the content of which had
not yet been fully developed, mak-
ing it impossible to verify the fair
representation of the parties during
the election broadcasts as provided
for in the guidelines.

 With regard to election spots, chapter 3.1 of the guidelines for the media election campaign for the municipal elections of 11 June 2013

states that Parties «submitting complete lists in municipalities with a proportional representation system that together account for at

least a quarter of the country's total population, i.e. 164,400 inhabitants, have 9 minutes of airtime per media outlet. Parties submitting

complete lists in several proportional representation municipalities without these municipalities reaching the threshold of one quarter

of the total population of the country will have their airtime reduced in proportion to the number of inhabitants of the municipalities

in which they submit complete lists.» With regard to the official round tables, chapter 4.1 provides: «Parties submitting complete lists

in municipalities with proportional representation that together account for at least a quarter of the country's total population (164,400

inhabitants) are invited to the round tables».

0 With regard to election spots, the guidelines concerning the media election campaign for the legislative elections of 8 October 2013

state in chapter 3.1: «Parties submitting complete lists in the 4 constituencies have 9 minutes of airtime per media (...). The airtime

of parties submitting incomplete lists or complete lists in fewer than 4 constituencies will be reduced in proportion to the number

of candidates on these lists.» With regard to the official round tables, chapter 4.1 states: «Parties submitting lists in at least 3 of the 4

constituencies and comprising at least 45 candidates are invited to the three official round tables». D
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Phase 4: Phase covering
the media election campaign
up to the elections

The fourth and final phase, corre-
sponding to the media election cam-
paign as such, was characterised
by interventions by both the parties
and the public service media with
ALIA, mostly on issues relating to
the electoral arrangements that had
been published at the start of the
campaign. Complaints were also
filed by parties and third parties on
a variety of issues, such as the fair-
ness of media coverage between
the parties and the exclusion from
the round tables of a party that did
not meet the criteria set out in the
guidelines for participation.

Main changes to the
guidelines for the
legislative election
campaign

For the municipal elections on 11
June 2023, ALIA has for the first time
drawn up guidelines for the con-
duct of the media election campaign.
These guidelines contained provi-
sions on the objective and duration
of the campaign, the public service
media electoral arrangements, the
election spots and the round tables

that represent the “official” media
election campaign. For the latter,
they provide details such as the
eligibility of parties to participate and
the number, duration and language
of the spots and round tables.

Compared to the campaign for the
municipal elections, the guidelines
for the campaign for the legislative
elections have undergone some
significant changes. Most of these
changes were the result of discus-
sions with the parties and public
media services, but some were also
introduced by ALIA to improve and
simplify the supervision process.

Complaints

During the two 2023 election cam-
paigns, ALIA received various com-
plaints and claims. During the cam-
paign for the municipal elections,
three parties or individuals expressed
dissatisfaction with the way the cam-
paign was run. This number increased
significantly during the legislative
election campaign. ALIA received a
total of eight complaints, claims and
questions relating to the smooth run-
ning of the election campaign. The
complaints largely concerned the is-
sue of fair representation in the elec-
toral system.

Reports

The amended law on electronic
media of 27 July 1991 provides “the
Board of Directors shall publish[...] a
report on the conduct of each media
election campaign “ These reports
served as the basis for analysing
the performance of its superviso-
ry mission in relation to the media
electoral campaign for the munici-
pal elections of 11 June 2023 and
the legislative elections of 8 Octo-
ber 2023.

The Authority mainly evaluated the
round tables and election spots in
the public service media during
each of the two media election cam-
paigns in 2023. But for the sake of
completeness, the two reports also
cover - to a lesser extent - related
events preceding and following this
campaign. Similarly, the reports deal
with media other than public service
media during this period, and conse-
quently with other aspects covering
the activities of public service media
and other media.

In both reports, ALIA provided a
number of conclusions and pro-
posals that it considers useful for
redesigning the supervisory frame-
work for future campaigns at certain
levels. Some elements require a

 Tdem, article 35bis, point A, paragraphe 3, alinéa 6. Rapport sur la campagne €lectorale médiatique pour les élections communales

du 11juin 2023, https://alia.public.lu/missions/elections/elections-communales/ ; Rapport sur la campagne électorale médiatique

pour les élections 1égislatives du 8 octobre 2023, https://alia.public.lu/missions/elections/elections-legislatives/ D
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To be able to analyse more in detail the aspects of supervising the
media electoral campaign, a broader and at the same time more
precise study of the content of the media campaign from a political,

sociological, social, legal and economic point of view, among
others, would be necessary. However, this effort exceeds ALIA's

legislative response. To be able to
analyse more in detail the aspects
of supervising the media electoral
campaign, a broader and at the
same time more precise study of
the content of the media campaign
from a political, sociological, social,
legal and economic point of view,
among others, would be necessary.
However, this effort exceeds ALIA's
current resources. Nevertheless,
ALIA was able to gather data that led
to some relevant observations and
conclusions for future campaigns.

Summary of ALIA's ideas
for future campaigns

Over and above the actual running of
the media campaigns and the purely
technical problems connected
to this, more fundamental issues of
media policy arose during the two
campaigns. These issues essentially
related to five aspects:

» The period of time of ALIA's
supervisory mission: does it
make sense to limit this mission
in time to the media election
campaign itself, or should the
period of time be broadened?
It is necessary to envisage
extending the supervisory
period to include the pre-
campaign and reserve periods.

2 Article 35, paragraphe 2, lettre m de la loi modifiée du 27 juillet 1991 sur les médias électroniques.

>

>

current resources.

Is it acceptable to reduce

the supervisory mission to
the public service media? At
present, ALIA does not have
the task of supervising all the
media during the election
campaign , but practice

shows that the parties are
increasingly using alternative
media services and social
networks to disseminate

their messages. Effective
supervision of the media
election campaign must
necessarily involve the
supervision all audiovisual
media (television and radio
services) and the written press,
including their presence on the
Internet and social networks.

The question of the eligibility
of parties to broadcast
election spots and take part

in official round tables: what
selection criteria are both fair
and applicable in practice?

The electoral agreement
signed by the parties with

a view to the two 2023
campaigns outside the powers
of ALIA must be subjected to

a critical examination: some of
the provisions contained

therein would be better
regulated by law.

» Inthe interests of
transparency, it would seem
appropriate for the parties to
inform ALIA of their presence
on the various media, including
social networks, during the
official election campaign, the
pre-campaign and the reserve
period, and to provide clear
indications of their expenditure
on paid political advertising to
ensure compliance with the
principle of fairness. In addition,
in the short to medium term,
Luxembourg will have to
address the issue of labelling
political advertisements
on online platforms, in anti-
cipation of the entry into force

of the relevant European
regulation.

Past campaigns show that certain
fundamental aspects need to be
reviewed at the level of the law if
ALIA's task of supervising the media
electoral campaign is to take on its
true meaning.
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Supervision and regulation of
electronic media services

This chapter will successively cover ))

the following points:

»

»

»

%
%

%
%

%

ALIA interventions
via the informal
procedure relating to
classifications of
cinematographic
performances

Number of audiovisual
media services, radio
stations and VSPs

Supervision of
programmes

Protection of minors
Commercial
communications
Elections
Cinematographic
performances

Other topics

Regulatory missions

>»  Decisions
>»  Advisory opinions

»
»

In accordance with the amended law
of 27 July 1991 on electronic media,
ALIA's mission is to supervise, con-
trol and ensure compliance with the
legal and regulatory provisions and
the provisions of the specifications
by the AVMS providers under its
jurisdiction, insofar as the content
of their programmes is concerned.

Statistics

Consultative assembly

As a programme supervisory body,
the Authority deals with complaints
from viewers and listeners and with
complaints submitted by foreign

authorities about services under
its jurisdiction. It may also act on its
own initiative on the same issues
as the complainants, such as the
protection of minors, respect for
human dignity and compliance with
the rules on commercial communi-
cations. With regard to supervision,
it always acts a posteriori. Its mission
in this area covers linear services
(conventional television), non-linear
services (VOD), national, region-
al and local radio, and VSPs, for
the latter only with regard to the
assessment of the appropriateness
of measures taken by the VSPs pur-
suant to article 28septies, paragraph
3, of the law. One of the aims of
these measures is to protect minors
from programmes and videos likely
to harm their development.

As a programme supervisory body, the Authority deals with
complaints from viewers and listeners and with complaints
submitted by foreign authorities about services under its
jurisdiction. It may also act on its own initiative on the same
issues as the complainants, such as the protection of minors,
respect for human dignity and compliance with the rules on

commercial communications.
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The Authority also carries out its
duties within the framework defined
by the law on access to public cine-
matographic performances, the aim
of which is to provide viewers, and
in particular the parents of minors,
with the necessary information to
enable them to make an informed
and responsible choice about films.
In this context, ALIA is responsible for:

» Controlling the classification
of films and, if necessary,
reclassify films by means of a
reasoned decision, particularly
in the event of divergent
classifications by the various
organisers. The classification
then decided replaces any
previous classification and
is valid with regard to the
organisers and the public.

» Ensuring compliance and
mandatory publication of the
classification.

As regulator of the AVMS, ALIA also
takes decisions and issues opinions
on any issue or bill of law relat-

ing to its mission. In particular, the
Authority decides on applications for
the granting and renewal of licences
and permissions for broadcasting
services, and on applications to
amend the specifications attached
to licences and permissions.

ALIA interventions via
the informal procedure
relating to classifications
of cinematographic
performances

To ensure the rapid and effective
protection of minors, the Authority
reserves the right to settle any dis-
pute regarding the classification by
direct exchange with the organiser(s)
through an informal procedure. In
general, discrepancies are identi-
fied by checking the film schedules,
which are communicated weekly by
the various organisers. Where ALIA
finds a discrepancy, it approaches
the organisers and asks them to
agree on an age classification cate-
gory at national level.

As part of this mission, ALIA inter-
vened 7 times with the organisers of
cinematographic performances dur-
ing 2023, following discrepancies it
noted or based on complaints from
third parties.

The interventions focused on the
age ratings of 22 different films
shown in Luxembourg cinemas. 14
of these films were included in the
Cinématheque's programme of the
month of December 2023. Follow-
ing an in-depth analysis, ALIA found
that the said programme contained
newsreels for which the organiser
had either specified a different clas-
sification to that of the other organ-
isers, or had made no classification
at all. With a view to resolving this
situation and harmonising the classi-
fication of these films at national lev-
el, ALIA contacted the organiser and
requested the application of the age
category classification previously
used by other organisers.
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Number of audiovisual media services, radio stations and VSPs
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services that stopped operation and services no
longer under Luxembourg's jurisdiction
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Supervision of
programmes

During the year 2023, the Authority
took 23 decisions as part of its pro-
gramme supervising mission.

1) Protection of minors

The issue of the protection of minors
is a major concern of the Authority.
In 2023, ALIA received several com-
plaints following the broadcast of
programme elements that the com-
plainants considered inappropriate
for young audiences.

Identity disclosing

The Croatian media regulatory
authority has forwarded a complaint
to ALIA concerning the violation by
the on-demand service N1 Croa-
tia of the rules in force in Croatia
regarding the protection of the
privacy of minors who are victims
of crime. The Croatian regulator
ruled that broadcasting an interview
with the father of a minor victim in a
news programme without blurring
the victim's face constituted indirect
disclosure of the victim's identity.

In its opinion, the Consultative
assembly concluded that the identity
of the victim had not been revealed
insofar as the mere broadcast of
the image of an unidentified father
does not automatically lead to the
disclosure of the identity of his
minor child.

In his conclusions, the investigating
officer found that none of the pro-
visions relating to the protection
of minors in the Luxembourg law
on electronic media - which is the
applicable law in this case - had
been breached by the on-demand
audiovisual media service. However,
the situation is slightly different for
television services, which are granted
a licence accompanied by specifi-
cations. Article 3 of the latter stipu-
lates that the service must “comply
with morality, Luxembourg law and
international conventions in force in
the Grand Duchy”. In this case, the
investigating officer found that by
broadcasting images of the school
attended by the victim and showing
the unblurred face of the victim's
father, the service provider had made
it possible to identify the minor
and had therefore breached article
18 of the law of 8 June 2004 on
freedom of expression in the media.

Contrary to the investigating of-
ficer, ALIA's Board of Directors held
that the provider had not breached
the rules in terms of the protection
of minors. In the Board's view, the
circumstances of the case were in
any event covered by article 19 of
the amended law on the freedom of
expression of 8 June 2004, which
sets out the exceptional cases in
which the disclosure of the iden-
tity of a minor is permitted. In this
respect, the Board emphasised that,
on the one hand, the disclosure
was made on the father's initiative

and, on the other, that it was made
in the minor's best interests. The
Board also noted that “the image
of the assaulted child had already
been published on social media
[...] so the broadcasting did not in
itself contribute to the disclosure
of the minor's identity”. The Board
therefore decided to close the case
(decision N° 6/2023).

Inappropriate language

A complaint was filed with ALIA
against the Sky Comedy and Sky
News television services. Accord-
ing to the complainant, an episode
of the series “Entourage”, normally
broadcast on Sky Comedy, was
broadcast at around 2.30pm on Sky
News without the parental control
pin having been requested, despite
the fact that the episode contained
coarse language that could have
been heard by minors.

By decision of 7 December 2020,
the Authority accepted the request
of the provider of the service, Sky
UK Limited, on the basis of the provi-
sions of article 8 (1) of the amended
Grand-Ducal regulation of 8 January
2015 on the protection of minors
in audiovisual media services, to
apply the Irish rules on the pro-
tection of minors set out in the BAI
Code of Programme Standards to
Sky UK Limited's services .

In response to ALIA's request for a
recording of the programme item,

>
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the service provider explained that
a technical error had caused the
incident. In this respect, the Board
noted that the provider reacted
promptly to rectify this technical
error and also undertook efforts to
ensure that the problem would not
recur in the future.

As for the merits, the Board stressed
that “the use in television pro-
grammes of coarse words such as
‘fuck’ and ‘shit’ must be avoided,
if not duly justified, in accordance
with the principles laid down in the
Irish Code of Programme Stand-
ards”. It added, however, that “the
language used in the circumstances
of this case, which could have been
heard by minors, is not such as to
“seriously” harm their development
and that, consequently, the provider
has not breached its legal obli-
gations in a manifest, serious and
grave manner.” Consequently, the
Board concluded that there had
been no breach of the provisions
applicable to the service provider
regarding the protection of minors
(decision N° 7/2023 and decision
N° 16/2023).

Request for international
cooperation

The Hungarian national media and
infocommunications authority (here-
inafter “NMHH”) sent two “requests
for action” to ALIA inviting it, on the
basis of the provisions of the Audio-
visual Media Services Directive as

amended, “to act and deal with
the problems that have arisen as
a result of breaches of the public
interest provisions in Hungary.”

The NMHH's request was made in
response to a total of 26 complaints,
25 of which concerned the pro-
gramme “The Real World” broad-
cast on the RTL Ketté and RTL+
(VOD) services. One of the com-
plaints concerned the “Showder
Klub” programme item of the RTL
Ketto service. The complaints were
received by the NMHH from viewers
and concerned two Luxembourg
audiovisual media services mainly
aimed at Hungarian audiences.

With regard to the “anti-circumven-
tion” procedure provided for in the
Directive (a provider established in
one country while targeting the pub-
lic in another for the sole purpose
of evading the rules of that coun-
try), the application of which was
requested by the NMHH, the Board
noted that its application “is outside
the scope of dealing with specif-
ic complaints [...]The procedure
provided for by [the Directive] was
aimed at considering the general
public interests of each Member
State and not at penalising providers
of AVMS under the jurisdiction of
another Member State”. As a re-
sult, the Board decided to reject
the NMHH's request since the aim,
namely the application of Hungarian
law by the Board to sanction the
service provider for broadcasting

programmes that were allegedly
contrary to Hungarian law, did not
correspond to the objectives pur-
sued by the “anti-circumvention”
procedure. In its decision, the
Board nevertheless stressed that
the points raised by the NMHH
should be examined as part of
the complaint procedure (decision
N° 4/2023).

In the context of this procedure the
Board invited the NMHH to transmit
the viewers' complaints in their en-
tirety since, contrary to ALIA's rules
of procedure, the information origi-
nally sent did not identify the com-
plainants. The Hungarian regulator
subsequently forwarded the com-
plainants' personal data to ALIA. A
letter was sent to the complainants
asking them to detail their grievances
and provide further explanations of
the allegations raised in the com-
plaints. As it turned out, the letters
went unanswered. In the absence
of the requested clarifications, the
formal requirements set out in the
aforementioned procedural rules
were not fully met. Furthermore, the
Board noted in its decision that “on
reading the complaints as forwarded
[what seems obvious is] that some
are dated the same day and that
certain passages in several com-
plaints are formulated in identical if
not similar terms”.

The Board finally concluded that “all

these elements lead to the conclu-
sion that the complainants' initia-

>
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tive was the result of a concerted
approach guided or inspired by an
unidentified third party and that it
amounted to a possible abuse of
the procedure, whereby, under the
guise of a given issue, the complain-
ants, or their sponsor, were in reality
pursuing an objective other than
the protection of minors, the dignity
of minors and the protection of the
environment.” The Board decided
to close the 26 complaints, but to
proceed on its own initiative given
that the information gathered makes
it plausible that there had been cer-
tain breaches of the standards with
which ALIA must ensure compliance.
The programme elements in ques-
tion are currently the subject of an
investigation (decision N° 8/2023).

2) Commercial
communications
Quantitative restrictions

In a case against the public limited
company CLT-Ufa, the Authority
received a complaint concerning
the programme element “RTL Nieu-
ws”, available on the on-demand
audiovisual media service Video-
land for subscribers of the version
with advertising. The complainant
alleged that the programme item
was interrupted by an advertisement
even though it lasted less than 30
minutes.

In its decision, the Board empha-
sised that the detailed rules on ad-
vertising in media services are set
out in the amended Grand-Ducal
regulation of 5 April 2001 laying
down the provisions applicable
to commercial communications in
audiovisual media services. Ac-
cording to the Board, article 2 of
the regulation, which deals with the
conditions for the insertion of “tele-
vised” advertising and tele-shopping
“in television services”, is limited
both in its title and in its wording to
“linear television services and lays
down rules that only make sense
in the context of such services”.
Consequently, the Board decided
to close the case as “the national
rules in force relating to advertising
breaks do not apply to on-demand
audiovisual media services” (deci-
sion N° 2/2023).

Commercial communications
for cigarettes and other
tobacco products

The Authority received a complaint
concerning the programme item “‘E
Steck Industrie-Geschicht mat top
modernem Flair”, broadcast during
the news onthe RTL Téele Létzebuerg
service and published on the RTL
Play on-demand audiovisual media
service. The complainant felt that the

programme posed a public health

problem, insofar as it included refer-
ences to tobacco products.

According to the Board, the report
“deals with a property and land de-
velopment project and places it in
a historical context, making refer-
ence to the previous owner inevi-
table.” It also pointed out that “the
references to cigarette brands were
not essential”, but they were nev-
ertheless not “of such a nature as
to extol the merits of the tobacco
products of the former factory”. The
Board decided to close the case on
the grounds that it was manifestly
unfounded (decision N° 12/2023).

Clandestine commercial
communications

In @ complaint concerning the pro-
gramme element “Dikrich TV”, broad-
cast by the service provider .dok, the
complainant considered that several
items in the said programme con-
tained commercial communications
that were not identified as such.

In this case, the ALIA Board decided
that the conditions of admissibility set
out in article 5 of the ALIA Rules of
Procedure had not been met insofar
as ‘the information on the respec-
tive dates on which the offending
programme items were broadcast
on the linear television service .dok
were missing” (decision N° 11/2023).
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Alleged disparagement or
disrespectful treatment

According to the complainant, the
commercial communications of the
Chamber of Employees (Chambre
des salariés) in the context of the
social elections of 12 March 2024,
broadcast on the television service
RTL Téele Létzebuerg, denigrated IT
professionals.

The Board noted that there was noth-
ing leading to conclude that these
persons were being denigrated
or treated with disrespect. In the
Board's view, the advertisements did
not infringe any aspect of the law
on electronic media. Consequently,
the Board closed the case (decision
N° 23/2023).

3) Elections
Violation of specifications

ALIA received a complaint about the
content of the programme “Back-
ground am Gespréeich”, broadcast
on RTL Radio Létzebuerg. According
to the complainant, the programme
violated the duty of impartiality and
the principle of pluralism of ideas. At
the time of the events, a minister from
the party déi gréng had been invited
to participate in the programme on
the day before the local elections on
11 June 2023, which would be “likely
to influence the election”.

In its decision, the Board noted that
the Minister's participation in this
programme gave his party visibility
on the eve of the communal elec-
tions that other parties were unable
to have. In the Board's view, this
visibility violated the obligations of
impartiality, objectivity, respect for
pluralism of ideas and freedom of
information as required by the spec-
ifications. Consequently, the Board
found that the provider had manifest-
ly, seriously and gravely infringed the
rules in force regarding compliance
with the provisions of the specifica-
tions and reprimanded CLT-Ufa s.a.
(decision N° 7/2023").

Political party omitted from a
radio broadcasting

The complainant accused RTL Ra-
dio Létzebuerg of broadcasting the
programme ‘Léschte fir d'Cham-
berwalen: Iwwer 600 Kandidaten,
vill nei, awer och eng ganz Partie
bekannte Gesiichter”. According
to the complainant, the journalist's
comments “Mat der CSV, der DP der
LSAP, deene Gréngen, der ADR an
de Piraten hu sechs vun de siwe
Parteien, dei an der Chamber ver-
truede sinn, een nationale Spétze-
kandidat”, would be “untrue” since
“Liberte — Frdiheet !” would also
be represented in the Chamber of
Deputies and would have a national
list leader.

3 Cette décision fait l'objet d'un recours devant le tribunal administratif.

As the issue raised was in the con-
text of the forthcoming legislative
elections and required swift action,
the ALIA’s Director immediately inter-
vened with the provider to obtain fur-
ther clarification and a reaction. Fol-
lowing this exchange, RTL amended
the text of the article published on its
website on 24 August 2023, adding
the complainant's name to the top of
the list mentioned in the article. The
Director asked the complainant if
there was any further action to be
taken on his complaint. He replied
negatively on the same day. The
Board therefore decided to close the
case (decision N° 9/2023).

Accessibility of political
programmes

In a decision regarding the television
service RTL Telé Létzebuerg, the Au-
thority ruled on the accessibility of
the programmes broadcast by the
service in connection with the leg-
islative elections of 8 October 2023.

In this case, the complainant criti-
cised the fact that the service pro-
vider had not subtitled its political
broadcasts in French and English or
had done so inadequately. According
to the complainant, in doing so, the
provider neglected the importance
of making political coverage availa-
ble prior to the legislative election.
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The Board emphasised that “there
is no legal or regulatory provision
or provision in the provider's spec-
ifications that would require subti-
tling in different languages” for the
above-mentioned programmes. As a
result, the case was closed as clear-
ly unfounded (decision N° 14/2023).

4) Cinematographic
performances

ALIA has received a complaint about
an advertisement for the car brand
“Volvo”. This was screened in one of
Kinepolis Luxembourg cinemas. The
complainant felt that the commercial
communication would involve a “glo-
rification” of paedophilia since the
roles of the protagonists would not
be clearly defined.

In its decision, the Board specified that
ALIA's jurisdiction is limited to the clas-
sification of films. As far as commercial
communications are concerned, the
legislator has not provided the Author-
ity with any powers of intervention or
means of action. Consequently, the
Board concluded that the issue raised
by the complainant did not fall within
any of the fields of which the Authority
ensures compliance.

However, given that the same adver-
tisement is likely to be broadcast on
a television programme and that the
Authority may have jurisdiction, the
Board considered that it was useful
to carry out a substantive assess-
ment. The Board therefore viewed the

commercial communication based on
the criticism expressed by the com-
plainant. As a result, the Board found
that the commercial communication
was limited to emphasising the joy
shared by a father and daughter in
using the car.

There is no element in the spot that
would objectively allow to follow the
conclusions of the complainant lead-
ing, if necessary, to a referral to the
public prosecutor's office under arti-
cle 23 of the Code of Criminal Proce-
dure. The case was closed (decision
N° 19/2023).

In another case concerning the con-
tent of the film “Flo”, also shown in
one of the Kinepolis Luxembourg cin-
emas, the complainant reported that
two graphic and fairly lengthy sexual
scenes in the first part of the film
had forced her to leave the cinema
with her children. The complainant
stated that “This is absolutely inad-
missible. | should be able to trust the
public classifications without find-
ing my children exposed to scenes
that are completely inappropriate
for their age”.

The Director immediately contacted
the operator to ask for an explanation
of the classification and, as far as pos-
sible and as soon as possible, to send
him a copy of the offending scenes.
The operator informed ALIA that it
was technically impossible to trans-
mit the offending scenes and that
the film was no longer being shown.

In this case, the Board noted that any
potential reclassification it might have
considered for future screenings had
become irrelevant since the film was
no longer being shown. The Board
also found that it was “materially una-
ble to deal with the case on its merits”
(decision N° 20/2023).

5) Other topics
Allegedly sexist joke

ALIA received a complaint regarding
the broadcast of a sexist joke during
the programme “RTL De Nométteg”
on RTL Radio Létzebuerg.

As part of its preliminary analysis,
the Board noted that “the comments
conveyed by this joke' do not fall
within the scope of the rules that the
Board is required to apply as part of
its power to impose sanctions on the
basis of the amended law of 27 July
1991 on electronic media”. The case
was closed (decision N° 5/2023).

Media coverage of
a political party

A complaint was filed on behalf of
the ADR political party, in which the
complainant considered that the re-
port on ADR's relations with Civitas
broadcast on RTL Radio Létzebuerg
on 18 September 2023 contained el-
ements of defamation or incitement
to hatred. Civitas is a French move-
ment considered to be of fundamen-
talist Catholic orientation that is also
politically active as a far-right party.

>
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In its decision, the Board considered
that “neither the way in which the in-
formation is presented, nor the opin-
ions gathered from the various con-
tributors are such as to constitute
incitement to hatred based on polit-
ical opinions, defamation or insult”.
The Board stressed the importance
of press freedom in the presenta-
tion and processing of information.
According to the Board, the service
provider has not breached any ap-
plicable legal provisions. The Board
therefore decided to close the case
(decision N° 10/2023).

On-air games

In @ complaint about the content
of the radio service RTL Radio (DE),
the complainant felt that the morn-
ing programme lacked transparen-
cy in that the country of origin of
the programme was unclear. The
complainant also added that the
conditions for taking part in on-air
games were unclear.

To be considered by the Board, a
complaint file must meet the formal
requirements set out in article 5 of
the ALIA Rules of Procedure.

In this case, the complainant had
not provided his address, even
though article 5 of the said regula-
tion stipulates in the 5 paragraph,
under letter a) that the complaint
must “identify the complainant. In

particular, it must contain its full
name and address or registered
office”. To obtain this missing in-
formation, the Board's secretari-
at contacted the complainant by
e-mail. However, it turned out that
the e-mail address specified on
the complaint form did not exist.
As the formal requirements of the
complaint had not been met, the
Board decided to close the case
(decision N° 13/2023).

Journalistic presentation

In a case against the limited liability
company Alter Echos relating to con-
tent broadcast on its radio service
Radio ARA, the Authority received
a complaint about the presentation
of international news. The complain-
ant criticised the journalist reporting
events in the Middle East for referring
to Hamas as a militant organisation,
without ever using the words “terror-
ism” or “terrorist”. The complainant
pointed out that Hamas “is an interna-
tionally recognised organisation” and
failure to use the correct qualification
in this context would, in the complain-
ant's view, qualify as disinformation.
The complainant sent a request for
rectification to the radio service. The
journalist replied that “she had report-
ed the facts in a fair way”.

In its decision, the Board found that
there had been no breach of the
provisions of the amended law of 8

June 2004 on freedom of expres-
sion in the media or of the specifica-
tions of the radio station. According
to the Board, the choice of expres-
sion “cannot be equated with a
desire on the part of the journalist to
call into question the terrorist nature
of Hamas” (decision N° 15/2023).

In another case involving the news
programme broadcast on RTL Telé
Létzebuerg, a journalist, according
to the complainant, went off the rails
verbally by using the words: “De
Krich téscht Israel an der Hamas
huet de Métteg eng 500 Manifes-
tanten an d’Stad bei d’Heeschefra
op d’Clairefontainesplaz gezunn”.
According to the complainant, this in-
appropriate choice of words was “..)
inappropriate while the monument
is dedicated to our Grand Duchess
Charlotte, who was in power for 45
years. This presenter had used the
style of the Feierkroop”.

The Board considered that the term
“Heeschefra” used by the TV news
presenter may come as a surprise;
however, it pointed out that it was
an “expression found in popular lan-
guage and which does not infringe
any aspect of the area of media legis-
lation enforced by the Authority”. The
Board therefore decided to close the
case (decision N°18/2023).
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Human dignity

A case concerning the service Live-
Jasmin, raised the question of a pos-
sible attack on human dignity. The
complainant alleged that the said
platform would accept the services
of Ugandan women for its cause,
knowing that such work would result
in very heavy penalties in Uganda.
The complainant felt that LiveJasmin
“solicits and pays for work (sex web-
cams modelling) that is strictly illegal
in Uganda, leading in mass arrests,
incarcerations, sexual abuse and
because of a recently passed law
even death”.

The Board specified that the com-
plaint related to the working con-
ditions and risks faced by these
women, as well as the contractual
relationship between these Ugan-
dan women and the video-sharing
platform LiveJasmin. However, in
accordance with the amended law
of 27 July 1991 on electronic media,
ALIA's jurisdiction does not extend
to relations between video platforms
and their service providers. As the
aspect raised by the complainant
did not form part of the provisions
of the aforementioned law, the case
was closed (decision N° 21/2023).

In another case, the Serbian me-
dia regulatory authority (hereinafter
“REM”) referred a complaint to ALIA
concerning the television service
N1 (Serbian version), a Luxembourg
audiovisual media service intend-

ed primarily for the Serbian public.
According to REM, the programme
element “Ficus for the boss” con-
tained hate speech against Ana
Brnabic (Prime Minister of the Re-
public of Serbia and member of the
Serbian progressive party) within the
meaning of the Serbian regulations
on the protection of human rights
in the provision of media services.

The Serbian regulator argued that
the sole purpose of the programme
was to dishonour the Prime Minister,
Mrs Brnabic, by equating her with
a person who collaborated with
the Nazis. According to REM, the
reference to Nazi crimes in public
discourse and the drawing of com-
pletely inappropriate parallels
amounted not only to an unaccept-
able stigmatisation of the defendant,
but also to a trivialisation of these
crimes and, ultimately, to their rel-
ativisation.

In its decision, the Board argued
that the footage in question was
such as to relativise the scale and
unique nature of the infamous hor-
ror of the Holocaust. Consequently,
it “violates the right to respect for
the dignity of the groups of victims
targeted by the Nazi extermina-
tion policy and of their descend-
ants, which cannot be justified by
the right to freedom of expression
which, as noted above, entails rights
and duties inherent in responsible
Jjournalism.” Like the Consultative
assembly, the Board considered

that the appropriate sanction would
be a reprimand against the provider
and in this case, the company Adria
News s.a rl. was reprimanded (de-
cision N° 3/2023).

REM then made available to the pub-
lic not only the Serbian-language
translation of ALIA’s decision, but
also the English version of the letter
accompanying the decision (written
in French). However, at the time of
publication, these documents had
undergone such changes that ALIA
considered it useful and necessary
to comment on them. Thus, in its
statement of 12 June 2023, ALIA
pointed out that the letter had been
altered “in such a way that the ALIA
logo, the header, the footer and part
of the signature of the author of the
letter had not only been added by
REM to a translation into Serbian of
the said communication that it had
commissioned, but also in such a
way that these elements had been
reproduced incorrectly”. With regard
to the decision, ALIA pointed out that
“the signature of the chairman of the
Authority was copied (also without
requesting authorisation) into the
document drawn up by the Serbian
regulator.” According to ALIA, this
lends “false credibility to the docu-
ments produced by REM.” In addi-
tion, it was brought to the Authority's
attention that the Serbian regulator
issued a supplementary statement,
the conclusion of which was as fol-
lows: REM hopes “that ALIA's deci-
sion will lead the service provider to

>
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refrain in future from discrediting {(...)
a person's political activities.” In its
decision, ALIA strongly condemned
“‘any attempt by the Serbian regu-
lator to use ALIA's decisions to dis-
credit Serbian media outlets and put
them in difficulty in the exercise of
their mission, namely the provision
of impartial and balanced informa-
tion in the exercise of freedom of
expression and journalism.”

Discriminatory practices

A complaint has been filed against
the radio service RTL Radio (DE)
more specifically relating to discrimi-
natory practices during the “Morgen-
show” morning programme.

ALIA's rules of procedure stipulate
that all complaints must include the
complainant's name and address. As
the complainant's address was miss-
ing, the Board's secretariat contact-
ed the complainant by e-mail using
the address specified in the com-
plaint. It turned out that the trans-
mission of the message failed. The
Board therefore concluded that the
formal requirements set out in the
aforementioned regulation had not
been complied with and that the file
had not been regularised. The case
was closed (decision N° 22/2023).

Conclusion of the
supervisory report

The elections and their media cov-
erage helped to raise ALIA's profile.
However, there were also some mis-
conceptions about ALIA's missions
and powers. The broader visibility
also led to an increase in the num-
ber of complaints that are outside
ALIA's mission. The audiovisual and
audio media service providers did fall
within ALIA's jurisdiction, but ALIA did
not have jurisdiction over the subject
matter, i.e. to rule on the alleged facts
(absence/lack of legal basis).

It should be recalled that as part of
its supervisory role, ALIA ensures
that programmes broadcast by
audiovisual and audio media ser-
vices under its jurisdiction:

» respect human dignity;

» do not contain any incitement
to violence or hatred;

» do not contain any public
incitement to commit a
terrorist offense;

» comply with the provisions
relating to the protection of
minors;

» comply with all obligations
regarding commercial
communications.

It should also be noted that providers
who have been granted a licence or
permission are also required to com-
ply with additional provisions arising
from the specifications attached to
the licence and permissions.

Although the increase in ALIA's visi-
bility is a very positive development,
it follows from the above that it is
essential to provide the public with
more detailed information on ALIA's
various areas of intervention and
powers. This would improve the ef-
fectiveness of audiovisual media su-
pervision in Luxembourg.

<<<< Although the

increase in ALIA's
visibility is a very
positive development,
it follows from the
above thatitis
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Regulatory missions

Decisions
Specifications

The S.arl. Alter Echos has submitted
a request to ALIA to amend the spec-
ifications. This request concerned
the information contained in article
2 of the specifications relating to
the management of Radio ARA. The
Authority decided to grant the re-
quest (decision N° 1/2023).

Advisory opinions

The Authority may give its opinion on
any other issue related to the regu-
lation of audiovisual media services
should it deem necessary.

In 2023, the Authority issued 13
advisory opinions on various sub-
jects. Most of the opinions related
to applications for the granting (6)
and renewal (5) of licences or per-
missions for audiovisual media ser-
vices. The other 2 opinions related
to bills of law.

The bill of law amending the
amended law of 8 June 2004
on freedom of expression in
the media (bill of law N2 8128)

In its opinion, the Authority stressed
the need for coherent, forward-look-
ing legislation (encompassing the
various laws that affect the media
sector in one way or another), taking
into account the demands of techno-

logical developments and the public's
consumption patterns.

With regard more specifically to
the right of reply, the Board noted
that the online right of reply and the
related definitions should be made
generic to open up the scope of
the law to all online publications. In
the Board's view, the text of the bill
of law was unsatisfactory and, gen-
erally speaking, the matter required
in-depth consideration that went well
beyond the law of 8 June 2004 (opin-
ion N° 2/2023).

Bill of law to amend the
amended law on electronic
media of 27 July 1991
(roll-out of DAB+ digital radio)
(Bill of law N° 8204)

In its opinion on the roll-out of DAB+
radio, ALIA once again raised the is-
sue that the same local or network
radio station, benefiting for terres-
trial frequencies based on a licence
granted by ALIA, should, in order to
broadcast an identical programme
also via DAB+, receive a second
licence granted by the Government.
According to ALIA, this situation is
likely to lead to inconsistencies, as
the different specifications drawn up
by the various authorities are likely
to contain diverging provisions on
the same subject.

The complexity of the legal text
has led the Authority to reiterate
once again its concern that a single

independent authority should be
responsible for regulating access
to the audiovisual media market.

In addition, the Authority argued
that it remained firmly convinced
that if DAB+ were to be rolled out,
it would be necessary to exploit the
resources available through the com-
missioning of the two multiplexes
that are available, or else not imple-
ment DAB+ and invest in another
technology.

In addition, ALIA welcomed the
proposed amendment to article 19
intending to provide for the possi-
bility of applying for a licence for
DAB+ broadcasting to all providers,
whether for:

» high power transmitter radio
providers,

» broadcast network radio
providers or local radio
stations,

» Luxembourg or foreign
providers,

» or for existing programmes
or new programmes to be
developed.

[t nevertheless noted that paragraph
6 of the said provision appears to
give priority to existing Luxembourg
programmes, but that this priority is
then abolished by the opening of
the procedure to all providers. The

>
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Authority questions the relevance of By way of conclusion, the Authority  in any event asked that it be subject
this clarification with regard to the  stressed that it had doubts about to certain modifications.
requirements of competition law, the  the relevance of the technical pro-

principle of equality and the promo-  ject pursued by the bill of law, and

tion of pluralism in the media.

Statistics

Evolution of the amount of services supervised by ALIA since 2014
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The sharp increase in the number
of services under Luxembourg's
jurisdiction is due to the United King-
dom's withdrawal from the European
Union. As a result of the United
Kingdom's exit from the European
Economic Area, the Grand Duchy of
Luxembourg has jurisdiction over all
audiovisual media service providers
using a Luxembourg uplink or a Lux-
embourg satellite, which were then
established in the United Kingdom.

Decisions rendered (13/12/2023)

.

Decisions

Indeed, in accordance with article
23quater of the amended law of
27 July 1991 on electronic media,
audiovisual media services trans-
mitted by a provider which is not
established in a Member State of
the European Economic Area, but
which uses a Luxembourg uplink or
a Luxembourg satellite, is deemed
to fall within the jurisdiction of the
Grand Duchy of Luxembourg.

The increase in the number of VSP
providers is due to the adoption
of Directive (EU) 2018/1808. This
Directive amended and updated
the Audiovisual Media Services
Directive by extending certain rules
to video-sharing platforms. The law
of 26 February 2021 amending the
amended law on electronic media
of 27 July 1991 and transposing
Directive (EU) 2018/1808 came into
force on 12 March 2021.

Supervision

Regulation
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Details of decisions (13/12/2023)

Decisions following Decisions rendered Decisions rendered Decisions following
one or more com- based on the Author- following a request an informal appeal
plaints ity acting on its own
initiative
Supervision 22 / / /
Regulation / / 1 /

Details of complaints (18/12/2023)

Complaints re- Complaints pro-  Decisions based on com-
ceived in 2023 cessed in 2023 plaints postponed to 2023

Protection of minors 4 4 1
Commercial communications 4 4 1
Human dignity 1 1 1
Cinematographic performances 1 1 /
Elections 3 3 /
Incitement to hatred 1 4 /
Other 9 8 /
Sanctions imposed in 2023 Advisory opinions issued
(13/12/2023)
/,// ‘ \\\ /,// 7 N \\\\
/// \\\ /// \\\
— B Advisory
eprimands. / \_ opinions /
. / /

S/ . %
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Consultative assembly

When investigating a complaint or
acting on its own initiative regarding
the protection of minors or in con-
nection with incitement to hatred
on grounds of race, sex, opinion,

religion or nationality, the Consul-
tative assembly must be consulted
both for radio and television ser-
vices and for cinematographic rep-
resentations. By decision of the
Authority's Board of Directors, the
Consultative assembly may also be

consulted in the context of its other
functions.

During the year 2023, the adviso-
ry body met 6 times and issued 2
opinions.

4

N

All opinions and decisions rendered by ALIA

are available on the website

www.alia.lu
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New mission:

Protection of whistleblowers

As the competent authority for the audiovisual media sector,

ALIA has set up a procedure and a secure external reporting
channel for receiving and processing reports, within the limits

In Luxembourg, the protection of
whistleblowers is governed by the
Law of 16 May 2023 transposing
Directive (EU) 2019/1937 of the Euro-
pean Parliament and of the Council
of 23 October 2019 on the protec-
tion of persons who report breaches
of Union law, hereinafter the law on
whistleblowers.

It should be noted that the Luxem-
bourg national law goes beyond
what is required by the Directive in
that it extends the material scope
to the entire national legislation.
The aim is to ensure whistleblowers
effective and balanced protection,
thereby considerably reducing the
legal uncertainty to which they have
been exposed until now.

Whistleblowers'® have the option
of filing a report internally, i.e. with
their employer, or externally, with
one of the competent authorities
listed in the law on whistleblowers,
including ALIA.

As the competent authority for the
audiovisual media sector, ALIA has
set up a procedure and a secure

of its missions and powers.

external reporting channel for re-
ceiving and processing reports,
within the limits of its missions and
powers.

The external reporting channel set
up guarantees the confidentiality
of the identity of the author of the
report and of any third party men-
tioned in this report. A pre-desig-
nated group of people will ensure
diligent monitoring and provide
feedback within a reasonable time-
frame.

ALIA's competence to receive ex-
ternal reports extends to violations
that occurred in a professional
setting in connection with:

» a breach of the provisions
referred to in article 35sexies
of the amended law of 27 July
1991 on electronic media, a
provision of one of the Grand-
Ducal regulations adopted in
implementation of the law, the
licences and permissions and
the specifications associated
therewith. This relates more

ANNNY
L

specifically to violations of the
rules on:

a. the prohibition of any

incitement to violence or
hatred aimed at a group of
people or a member of a
group based in particular
on race, gender, opinion,
religion or nationality;

. the respect for human

dignity;

. the protection of minors;

. the content (prohibition of

clandestine commercial
communications,
subliminal techniques
and any discrimination,
protection of human
dignity, health, safety
and the environment),
the form (advertising,
sponsorship, product
placement, tele-shopping)
and the cumulative
duration of commercial
communications;

3 In addition to employees of a legal entity in the private or public sector, potential whistleblowers include self-employed persons,
shareholders and members of the administrative body, volunteers and paid or unpaid trainees, persons working under the supervision

and direction of contractors, subcontractors and suppliers. D
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> breaches by a video-sharing
platform provider of the
provisions of article 28septies
of the law, which sets out the
appropriate measures to be
taken by this particular category
of providers. This applies in
particular to the failure of video
sharing platform (VSP) providers
to take appropriate measures
to protect:

a. minors from programmes,
user-created videos and
audio-visual commercial
communications that may
impair their physical, mental
or moral development;

b. the general public from
programmes, user-created
videos and audio-visual
commercial communications
involving incitement to
violence or hatred;

c. the general public from
programmes, videos
created by the user and
audio-visual commercial
communications containing
content the dissemination of
which constitutes one of the
criminal offences provided
for in article 28septies,
paragraph 1, letter c of the
law;

» the failures by an organiser of
a public film performance in
relation to the rules provided
for in the law of April 20,

2009 on access to public film

performances which govern the
classification in the appropriate
age category of the films and the
display of this classification and

» the breaches of obligations
relating to the publication,
dissemination and comment
of any opinion poll having a
direct or indirect relationship
with a referendum, a popular
consultation or with communal,
legislative or European
elections, as defined by
articles 2 and 3 of the law of
14 December 2015 on political
opinion polls.

This new mission for external re-
ports of whistleblowers conferred
on the Authority in 2023 by the law
on whistleblowers should be clearly
distinguished from the Authority's
mission for dealing with complaints
about the content of audiovisual
media services.

While the violations and breaches
that fall within the Authority's mission
are more or less the same for reports
and complaints, the same cannot be
said of the groups of people author-
ised to use one of the two proce-
dures, the procedures themselves

and the status of complainants and
whistleblowers.

The main differences are:

> whistleblowers are given the
choice of either revealing their
identity via a securely managed
reporting channel, which
guarantees the confidentiality
of the whistleblower's identity,
or remaining anonymous,
whereas a complaint can never
be made anonymously;

> any interested party may file
a complaint with the Authority,
whereas a report in terms of
the whistleblowers' law can
only be made by a person who
has obtained information about
breaches in a professional
context;

» the protection of
whistleblowers against all
forms of reprisals, including
threats and attempted reprisals,
such as the suspension of an
employment contract, refusal of
promotion and demotion.

Anyone wishing to report a problem
to the Authority can do so by filling in
the form available on the reporting
platform that the Authority has set up
on its website www.alia.lu and which
can be accessed directly via the link
“File a complaint”.
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New challenge: Artificial intelligence

Since the advent of artificial intelli-
gence (Al), this technological revo-
lution has gradually left its mark on
various sectors of society, including
the media and, by extension, the
audiovisual sector. As the regulator
in Luxembourg, ALIA is aware of the
growing impact of Al on the sector
under its supervision. In this context,
ALIA has decided to take a closer
look at the influence and potential
use of Al in the field of supervision
in this annual report.

Artificial intelligence as a
supervisory tool

The explosion of online platforms
has increased the content, but also
the challenges in terms of super-
vision, particularly for the protec-
tion of minors, one of ALIA's key
missions. User-generated content
can pose serious risks to young
people, including harmful content
such as child pornography, violence
or hate speech. The sheer quanti-
ty and exponential spread of this
content makes it difficult to ensure
its supervision, accentuating the
need for automated solutions. In
the constantly changing European
context, Al can play a crucial role
in automating the supervision of
content broadcast by audiovisual
media service providers. Automatic
analysis algorithms can be deployed
to detect content that is inappropri-
ate, illegal or does not comply with

broadcasting standards, providing
an effective solution for regulators.

A remarkable example is the KIVI
system, used by the Landesanstalt
fuir Medien NRW in Germany, and re-
cently adopted by the Higher Audio-
visual Council (CSA) in Belgium. This
system was developed in response
to the increased workload for em-
ployees as a result of the growing
number of online breaches, the ina-
bility to track the increasing volume
of breaches and the lack of reliable
data on the actual extent of these
breaches. In addition, the automatic
classification of content means that
the regulator's staff can prepare
themselves for dealing with sensi-
tive content, such as pornographic
or violent content. In fact, because
KIVI allows content to be catego-
rised before an employee sees it, it
gives greater control over when em-
ployees want to see explicit content,
or even blur out potentially disturb-
ing content first, thus improving their
psychological well-being. To detect
this content, systems such as KIVI
are fed with keywords like “pornog-
raphy”, “terrorist” and so on. After
monitoring by the tool, the results
are classified and validated manu-
ally. With the feedback provided in
this way, the system learns to do the
ranking on its own. This principle is
also known as “machine learning”,
which means that, as the analyses
progress, it can be perfected and
offer increasingly accurate results,

provided that it is given appropriate
feedback. In this way, the systems
can be tailored to the specific needs
of the regulator and are therefore
capable, for example, like KIVI, of
supervising both public websites
and the public accounts of several
social networks such as X (former-
ly Twitter), YouTube and Telegram.

4
N\ Automatic analysis
algorithms can be
deployed to detect
content that is
inappropriate, illegal
or does not comply
with broadcasting
standards, providing
an effective solution

for requlators. >>>

The possibility of adopting a tool
such as KIVI in Luxembourg is not
only conceivable, but also relevant
for ALIA. Luxembourg is home to a
major provider of pornographic con-
tent platforms operating under Lux-
embourg jurisdiction, and therefore
falls under ALIA's supervision. So
KIVI-supported supervision, similar
to that carried out in Belgium and
Germany, would also make sense in
Luxembourg. However, it is essential
to consider the linguistic complexity

>
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Despite these challenges, Belgium's experience in adopting

KIVI demonstrates that this technology can be successfully adapted
to a variety of national contexts, which could also be achieved
by ALIA with appropriate investment.

that is specific to Luxembourg, due
to the multitude of languages spo-
ken in the country. This linguistic di-
versity would require specific adap-
tation of the tool to ensure effective
and exhaustive monitoring of audio-
visual content in the context of the
Authority's mission. Despite these
challenges, Belgium's experience
in adopting KIVI demonstrates that
this technology can be successfully
adapted to a variety of national con-
texts, which could also be achieved
by ALIA with appropriate investment.
In a first phase of use, CSA Belgium
has demonstrated that KIVI can de-
tect pornographic content with a
positive detection rate of 89%.* This
result has led the Belgian regulator

<<<< An informed population is better

to extend KIVI's capabilities to other
types of analyses, particularly with
regard to the spread of online hate
speech. To achieve this, regulators
need to invest more in the neces-
sary technical and human resources.

It is interesting to note that even
regulators, such as Ofcom in the
UK, already well equipped to face
the challenges of Al regulation, are
investing more in the field and in re-
cruiting Al experts. The UK authority
currently has 60 data scientists and
machine learning experts, and is still
looking for Al management experts,
with an estimated need for at least
20 additional staff to meet the grow-
ing needs in this area.*® This under-

equipped to recognise and
resist misinformation, harmful

content and other forms of media

manipulation.

ANNNY
L

lines the importance for regulators
to have qualified and specialised
staff to meet the challenges faced
by regulators in the digital age and
especially in regulating Al

Alongside this progress and efforts
in the field of Al, it is crucial to raise
awareness among the Luxembourg
public of the risks associated with
these challenges of the 21% century
and to promote media literacy, a mis-
sion that is also essential for ALIA.
An informed population is better
equipped to recognise and resist
misinformation, harmful content and
other forms of media manipulation.

%

% Source : CSA Belgique-https://www.csa.be/123778/les-contenus-pornographiques-circulent-quasi-librement-sur-x-twitter/

6 Source : Authority of the House of Lords-https://committees parliament uk/work/7827/large-language-models/publications


https://www.csa.be/123778/les-contenus-pornographiques-circulent-quasi-librement-sur-x-twitter/
https://committees.parliament.uk/work/7827/large-language-models/publications
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Financial resources

The Authority receives a basic an-
nual grant from the State budget
and is obliged to collect an annual
fee from the audiovisual media ser-
vices it supervises. Given that this
fee forms an integral part of the Au-
thority's overall annual budget and
that the overall amount of fees to be
collected is not derisory but some-
what uncertain, since the Authority
has neither advance knowledge of
what audiovisual service providers

may decide, nor the power to
decide on the amount of fees to be
paid or the services subject to the
fees, or those that are exempt, this
is an essential factor to be taken
into account in any decision to im-
pose the fees.

The Authority must keep accounts
in accordance with the principles
applicable in commercial matters
and it is subject to the supervision of

Balance sheet (financial year from 1.1.2023 to 31.12.2023)

both a company auditor, appointed
by its Board of Directors and
approved by the Government Coun-
cil, and the Court of Auditors.

The balance sheet and profit and
loss account of the Authority for the
year 2023 as audited by the auditor
and submitted for approval to the
Government Council at its meeting
of 15 April 2024 are as follows:

Assets
A. Fixed assets 431.649,12
[. Intangible fixed assets 116.380,32
1. Assignments, patents, licences 69.806,32
4. Payments on account and intangible assets in progress 46.574,00
II. Property, plant and equipment 315.268,80
1. Technical installations and machinery 253.436,20
2. Other installations, tools and furniture 61.832,60
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Assets

B. Current assets 691.979,68

II. Debt 4.000,00

1. Receivables from sales and services 4.000,00

a) with a residual term of less than or equal to one year 4.000,00

b) with a residual term of more than one year 0,00

4. Other receivables 0,00

a) residual term of less than one year 0,00

IV. Bank accounts, postal cheque and cash account balances 687.979,68

C. Accrual accounts 126.139,22

BALANCE SHEET TOTAL (ASSETS) 1.249.768,02
Liabilities

A. Own capital 1.184.136,73

[. Deferred results 1.536.473,75

II. Result for the year -352.337,02

B. Provisions 6.000,00

1. Other provisions 6.000,00

C. Non-subordinated debt 59.631,29

1. Debts on purchases and services 27.755,98

2. Tax and social security liabilities 28.678,76

a) Tax liabilities 4.884,47

b) Social security liabilities 23.794,29

3. Other liabilities 3.196,55

BALANCE SHEET TOTAL (LIABILITIES) 1.249.768,02

>
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Profit and loss account (financial year from 01.01.2023 to 31.12.2023)
1. Net turnover 818.760,00
2. Other operating income 1.484.812,55
3. Raw materials and other external expenses 831.298,26
a) Other external expenses 831.298,26
4. Staff costs 1.531.900,90
a) salaries 1.469.967,84
b) social security 61.933,06
5. Value corrections 145.708,38
a) on establishment costs and tangible 145.708,38
b) and intangible fixed assets
6. Other operating expenses 147.002,03
7. Interests and other financial expenses 0,00
RESULT FOR THE YEAR -352.337,02
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Annexes

Annex 1

Compositions of ALIA bodies
Composition of the Board of Directors on 31 December 2023

Thierry HOSCHEIT, Chairman
Valérie DUPONG, Marc GLESENER, Luc WEITZEL, Claude WOLF, members
Carole KICKERT, Secretary of the Board

Composition of the administrative team on 31 December 2023

Paul H. LORENZ, Director

Samra CINDRAK, David CORTEZZI, Gwendy FLAMMANG, Magali GORYNIA, Carole KICKERT, Saskia MANN,
Catia MONTEIRO, Myriam MOSSONG, Diane PRUM, Renée WAGENER, Emmanuelle WENER, Nora WENNER
et Sandy ZOLLER.

Compostition of the Advisory Committee for the year 2023

The advisory body of ALIA has 24 members, delegated for a period of five years by the most representative
national organizations of social and cultural life:

Mara BILO (Groupe parlementaire CSV), Joél ZANGERLE (Groupe parlementaire LSAP), Christine FIXMER
(Groupe parlementaire DP), Abbes JACOBY (Groupe parlementaire Déi Greng), Michel LEMAIRE (Sensibilite
politique ADR), Marc SEILER (Sensibilite politique Déei Leénk), Stéphanie SCHINTGEN (Sensibilite politique Piraten),
Patrick ERNZER (Chambre de commerce), Léon WIETOR (Chambre d’agriculture), Alain SCHREURS (Cham-
bre des métiers), Stéphanie OLINGER (Chambre des salaries), Max LEMMER (Chambre des fonctionnaires et
des employés publics), Laurent GRAAFF (Syvicol), Laura CAROCHA (Commission consultative des Droits de
I'Homme), Fernand SCHINTGEN (Ombudsman fir Kanner an Jugendlecher), Laury MOLLING-BISENIUS (Conseil
national des femmes du Luxembourg), Hendrika Maria GOSLINGS-KANTERS (Conseil national pour étrangers),
Agnes REDING (Union luxembourgeoise des consommateurs), Jean RODESCH (Ligue médico-sociale),
Mark COLE (Université du Luxembourg), André HEINEN (Union Grand-Duc Adolphe), Fernand WEIDES (Conseil
de Presse), Jeff KAUFMANN (Security made in Létzebuerg g.i. e.), Nico BINSFELD (ICTLuxembourg — House
of Training).
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Annex 2
New legislation

In 2023, the legislative arsenal af-
fecting ALIA's field of activity under-
went a number of changes.

The law of 16 May 2023
transposing Directive (EU)
2019/1937 of the European
Parliament and of the Council
of 23 October 2019 on the
protection of persons who
report breaches of Union law

Since this law came into force, whis-
tleblowers have enjoyed genuine
protection against all forms of re-
prisal.

The law:

> extends the material scope
of the directive to the entire
national legislation;

> guarantees effective
protection for whistleblowers,
by conferring genuine status
on whistleblowers. Their
rights and obligations are now
clearly defined;

» reduces the legal uncertainty
to which whistleblowers are
currently exposed.

The law applies to whistleblowers
working in the private or public sec-
tor who have obtained information
about violations in a professional
context.

As the competent authority for the
audiovisual media sector, designated
as such by the law, ALIA has set up
a procedure and a secure external
reporting channel for receiving and
processing reports.

The Grand-Ducal regulation of
10 November 2023 amending
the Grand-Ducal regulation

of 28 July 2014 establishing
the list of Luxembourg
broadcasting frequencies
referred to in article 4 of the
amended law of 27 July 1991
on electronic media

The Luxembourg Regulatory Insti-
tute (ILR) coordinates broadcasting
frequencies with the authorities of
the other Member States so that
Luxembourg has the right amount of
radio spectrum to meet the needs of

Luxembourg broadcasters. Follow-
ing the international coordination
process, the list of frequencies must
be adapted.

The new regulation takes account of
the results of the coordination work
recently completed. It adds three
new frequencies for local radio and
converts one broadcast frequency
into four blocks of digital radio. Fi-
nally, the television broadcasting
frequencies assigned until now to
the Dudelange site alone have been
converted into allotments, giving
greater flexibility as to the broad-
casting sites that can potentially be
used with these frequencies.
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Annex 3

Services subject to ALIA supervision
Status at 31.12.2023

Name of the service

Name and address of the service
provider

Category

System for the

protection of minors

.dok den oppene kanal

DOK S.A.
5, rue des jardins
L-7325 Heisdorf

Television

LU

101 Facts

SKY UK Ltd

Grant Way,
Isleworth/Middlesex, TW7 5QD,
United Kingdom

VOD

IRL

2ten RTL Télé Létzebuerg (SD & HD)

CLT-UFA S.A.
43, boulevard Pierre Frieden
L-1543 Luxembourg

Television

LU

92 News

Glaxy Broadcasting Network Ltd
First Central 200, 6th Floor

2 Lakeside Drive,

Park Royal London NW10 7FQ,
United Kingdom

Television

LU

AITV

Future Media Network Ltd
76 High Road

GB-lIford, Essex, IG1 1DL
United Kingdom

Television

LU

Aastha

Vedic Broadcasting Network (UK) Ltd
40 Lambhill Street

Glasgow, Scotland, G411AU

United Kingdom

Television

LU

ADR-Télee

ADR a.s.b.l.
25, rue Notre Dame,
L-2240 Luxembourg

VOD

LU

Adult Channel

Aylo Global Entertainment (Europe) Ltd
167-169 Great Portland Street, 5th Floor,
London, W1W 5PF,

United Kingdom

Television

IRL

Akaal TV

Akaal Channel Ltd
68-82 Soho Hill
Hockley
Birmingham B19 IAA
United Kingdom

Television

LU

Alibi (SD + HD)

Alibi +1

UKTV Media Ltd
10, Hammersmith Grove
London W6 7AP
United Kingdom

Television

IRL

All Time 10s

SKY UK Ltd

Grant Way,
Isleworth/Middlesex,
TW7 5QD,

United Kingdom

VOD

IRL

Amazon EPG

Amazon Media EU S.ar.l.
38, avenue John F. Kennedy
L-1855 Luxembourg

Television

Apart TV

Apart TV S.arl.
28, rue du Kiem
L-4976 Bettange-sur-Mess

Television

LU
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Name of the service

Name and address of the service
provider

Category

System for the
protection of minors

Arena4

Network4 Media Group S.a r.l.
16a, avenue de la Liberté
L-1930 Luxembourg

Television

LU

Ary Digital

Ary World

New Vision TV Ltd
AMC House

12 Cumberland Avenue
London NW10 7QL
United Kingdom

Television

LU

ATN Bangla

ATN Bangla UK Ltd
3/5 Hillstone Court
Empson Street
London, E3 3LT
United Kingdom

Television

LU

Ayozat TV (formerly Showcase)

Information TV Ltd
Building 3, Chiswick Park,
566 Chiswick High Road,
London, W4 5YA,

United Kingdom

Television

LU

B4U Movies

B4U Music

B4U Network (Europe) Ltd
Transputec House

19, Heather Park Drive
Wembley HAO 1SS

United Kingdom

Television

LU

Babenation

Square World Communications Ltd
Wessex House

Station Road

Westbury

Wiltshire, BA13 3JN

United Kingdom

Television

LU

Babes & Brazzers

Aylo Global Entertainment (Europe) Ltd
167-169 Great Portland Street,

5th Floor,

London, W1W 5PF,

United Kingdom

Television

IRL

BBC Four (SD + HD)

British Broadcasting Corporation BBC
Broadcasting House,

Portland Place,

London, W1A 1AA,

United Kingdom

Television

IRL

BBC News (European stream)
(formerly « BBC World News »)

British Broadcasting Corporation BBC
Broadcasting House,

Portland Place,

London, W1A 1AA,

United Kingdom

Television

LU

BBC News (UK stream)

BBC One (SD + HD)

British Broadcasting Corporation BBC
Broadcasting House,

Portland Place,

London, W1A 1AA,

United Kingdom

Television

IRL

BBC Three (SD + HD)

British Broadcasting Corporation BBC
Broadcasting House,

Portland Place,

London, W1A 1AA,

United Kingdom

Television

LU

BBC Two (SD + HD)

British Broadcasting Corporation BBC
Broadcasting House,

Portland Place,

London, W1A 1AA,

United Kingdom

Television

IRL




Annual Report 2023 ALIA | Annexes

70

Name of the service

Name and address of the service

provider Category

System for the
protection of minors

Best Direct

Best Direct (International) Ltd
Suites 17 & 18 Riverside House,
Lower Southend Road,
Wickford, Essex, SS11 8BB,
United Kingdom

Television

LU

Bissen TV

Administration communale de Bissen
1, Rue des Moulins
L-7784 Bissen

VOD

LU

Blaze

A+E Networks EMEA (AETN UK)
1 Queen Charlotte Street,
Hammersmith,

London, W6 9YN,

United Kingdom

Television

LU

Bloomberg Europe English (SD only)

Bloomberg Television (HD only)

Bloomberg L.P.

3, Queen Victoria Street,
London, EC4N 8BH,
United Kingdom

Television

LU

Brit Asia

Brit Asia TV

158 Broad Street,
Birmingham, B15 1DT,
United Kingdom

Television

LU

Cameraboys
cameraboys.com

JWS Americas S.arl. &
JWS International S.a r.l.
44, Avenue J.F. Kennedy
L-1855 Luxembourg

VSP

LU

Canal Digitaal Live TV

Canal+ Luxembourg S.ar.l.

4, rue Albert Borschette

L-1246 Luxembourg

(enseigne commerciale M7 Group,
en abréviation M7)

VOD

LU

Canal+ Action

Canal+ Luxembourg S.a r.l.

4, rue Albert Borschette

L-1246 Luxembourg

(enseigne commerciale M7 Group,
en abréviation M7)

Television

LU

Canal+ App

Canal+ Luxembourg S.a r.l.

4, rue Albert Borschette

L-1246 Luxembourg

(enseigne commerciale M7 Group,
en abréviation M7)

VOD

LU

Canal+ Sport 2

Canal+ Sport (Czech)

Canal+ Luxembourg S.a r.l.

4, rue Albert Borschette

L-1246 Luxembourg

(enseigne commerciale M7 Group,
en abréviation M7)

Television

LU

CBBC (SD + HD)

Cbeebies (SD + HD)

British Broadcasting Corporation BBC
Broadcasting House,

Portland Place,

London, W1A 1AA,

United Kingdom

Television

IRL
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. Name and address of the service System for the
Name of the service . Category . .
provider protection of minors
SKY UK Ltd
Grant Way,

Television IRL

Challenge (SD) Isleworth/Middlesex, TW7 5QD,

United Kingdom

Chambre des Députés
Chamber TV 23, rue du Marché-aux-Herbes, Television LU
L-1728 Luxembourg

Channel Four Television Corporation
Channel 4 124-126 Horseferry Road,
........................................................................ Westminster, Television U
Channel 4 (_/_1) London, SW1P 2TX,

United Kingdom

City News Network (SMC) Pvt Ltd
London Office,
Channel 44 (2)? Oliver Business Park,
iver Road,
London, NW10 7JB,
United Kingdom

Television LU

CHS TV Ltd
Prestige House,
CHSTV 36, Clifford Road, Television LU
London, E17 4JE,
United Kingdom

United Media S.a r.l.
Cinemania 6, rue Jean Monnet Television LU
L-2180 Luxembourg

CNBC UK Ltd
10 Fleet Place,

CNBC (SD + HD) London, EC4M 7GS, Television LU
United Kingdom
Cable News Network Inc
. One CNN Center, .
CNN International Atlanta, Georgia, 30303, Television LU
USA
Colors (SD + HD) ) o
........................................................................ Viacom18 Media Private Ltd
Colors Cineplex Lopdon Office c/o qu@cast UK Ltd,
Suite 2.11 Regus Building, -
........................................................................ Television LU
Colors Gujarati 79, College Road,
.................... e ... HarowonHil HA1 18D,
. United Kingdom
Colors Rishtey ¢
Administration communale de Wiltz
Commune de Wiltz — Mediatheque 2, Grand-Rue, VOD LU

L-9530 Wiltz

Administration communale de Consdorf
Consdorf en vidéo 8, route d’Echternach, VOD LU
L-6212 Consdorf

CLT-UFA S.A.
Cool TV 43, boulevard Pierre Frieden Television HUN
L-1543 Luxembourg

Country Radio Gilsdorf a.s.b.l.
Country Radio Gilsdorf 29, Schéllecksgaass Radio LU
L-9372 Gilsdorf

Scripps Media Inc
312 Walnut Street,
Court TV Suite 2800, Television LU
Cincinnati, Ohio, 45202,
USA
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Name of the service

Name and address of the service
provider

Category

System for the
protection of minors

Craft Extra

Create and Craft

Hochanda Global Ltd

Nene House,

Nene Valley Business Park,
Oundle Peterborough, PE8 4HN,
United Kingdom

Television

LU

Crime + Investigation (SD + HD)

A+E Networks EMEA (AETN UK)
1 Queen Charlotte Street,
Hammersmith,

London, W6 9YN,

United Kingdom

Television

LU

Crime District

Mediawan Lux. S.A.

43, boulevard Pierre Frieden
L-1543 Luxembourg

(formerly AB Entertainment S.A.)

Television

LU

Dave (SD + HD)

Dave (+1)

UKTV Media Ltd
10, Hammersmith Grove,
London W6 7AP,
United Kingdom

Television

IRL

Deen TV

Deen TV Ltd

534 Barking Road,
Plaistow,

London E13 8QE,
United Kingdom

Television

LU

Diekirch Infokanal

Administration communale de Diekirch
27, Avenue de la Gare,
L-9233 Diekirch

Television

LU

Dikrich TV

Administration communale de Diekirch
27, Avenue de la Gare,
L-9233 Diekirch

VOD

LU

Direct One

Canal+ Luxembourg S.a r.l.

4, rue Albert Borschette

L-1246 Luxembourg

(enseigne commerciale M7 Group,
en abréviation M7)

Television

LU

Direct Store TV
(formerly Psychic Today)

Majestic TV Ltd

184 The Terrace,

The Dell,

Southampton, SO15 2BU,
United Kingdom

Television

LU

Drama (+1)

Drama (SD)

UKTV Media Ltd
10, Hammersmith Grove,
London W6 7AP,
United Kingdom

Television

IRL

Dudelange Info TV

Administration communale de Dudelange
Place de I'H6tel de Ville,

B.P. 73,

L-3401 Dudelange

Television

LU

Dudelange Info TV
(Diddeleng Info TV)

Administration communale de Dudelange
Place de I'Hétel de Ville

B.P.73

L-3401 Dudelange

VOD

LU

Dunya TV

Dunya News Ltd

Justin Plaza 2,

341 London Road,
Mitcham, Surrey CR4 4BE,
United Kingdom

Television

LU

E!(SD + HD)

SKY UK LtdGrant Way
Isleworth/Middlesex, TW7 5QD,
United Kingdom

Television

IRL
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Name of the service

Name and address of the service
provider

Category

System for the
protection of minors

E4 (+1 Irland)

E4 Extra (formerly « 4Music »)

Channel Four Television Corporation
124-126 Horseferry Road
Westminster

London SW1P 2TX

United Kingdom

Television

LU

Earthx TV

Earth Day Texas Inc

4311 Oak Lawn Avenue, Suite 250,
Dallas, Texas, 75219,

USA

Television

LU

Eden (+1)

Eden (SD)

UKTV Media Ltd
10, Hammersmith Grove
London W6 7AP
United Kingdom

Television

IRL

Eldoradio

Luxradio S.ar.l.
43, boulevard Pierre Frieden
L-1543 Luxembourg

Television

LU

Eltrona TV+

Eltrona Interdiffusion S.A.
4-8, rue de I'Aciérie,
L-1112 Luxembourg

VOD

LU

Eman Channel

Eman Channel Ltd
Unit 8 Murihead Quay
Barking

Birmingham IG11 7BG
United Kingdom

Television

LU

Esch TV

Administration communale de Esch-sur-Alzette
Place de I'Hotel de Ville

B.P. 145

L-4002 Esch-sur-Alzette

Television

LU

Euro D

Osmose Media S.A.
177, rue de Luxembourg
L-8077 Bertrange

Television

LU

Euro Football Daily

SKY UK Ltd

Grant Way
Isleworth/Middlesex, TW7 5QD
United Kingdom

VOD

IRL

Explore

Mediawan Lux. S.A.

43, boulevard Pierre Frieden
L-1543 Luxembourg

(formerly AB Entertainment S.A.)

VOD

LU

FD Podcast

SKY UK Ltd

Grant Way
Isleworth/Middlesex, TW7 5QD
United Kingdom

Television

HUN

Film+

CLT-UFA S.A.
43, boulevard Pierre Frieden
L-1543 Luxembourg

Television

HUN

Film4

Network4 Media Group S.a r.l.
16a Avenue de la Liberté
L-1930 Luxembourg

VOD

IRL

Focus Sat TV
(formerly « Info Focus SAT »)

Canal+ Luxembourg S.ar.l.

4, rue Albert Borschette

L-1246 Luxembourg

(enseigne commerciale M7 Group,
en abréviation M7)

Television

LU
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Name of the service

Name and address of the service

provider

Category

System for the
protection of minors

FoodXP

Media Worldwide Ltd

2nd Floor, 2 Warner House
Harrovian Business Village
Bessborough Road
Harrow HA1 3EX

United Kingdom

Television

LU

Football Daily Clips

SKY UK Ltd

Grant Way
Isleworth/Middlesex, TW7 5QD
United Kingdom

VOD

IRL

Galaxy4

Network4 Media Group S.a r.l.
16a, avenue de la Liberté
L-1930 Luxembourg

Television

LU

Galerie de vidéos Ville d' Echternach

Administration communale d’Echternach

B.P. 22
L-6460 Echternach

VOD

LU

Galerie vidéo Ville de Differdange

Administration communale de Differdange

40, avenue Charlotte
L-4530 Differdange

VOD

LU

Gemeng Kielen - Videothéik

Administration communale de Kehlen

15, Rue de Mamer
L-8280 Kehlen

VOD

LU

Gemporia Craft

Primal Living Ltd (Gemporia Group)

Eagle Road Studios
Unit 2D, Eagle Road

Redditch, Worcestershire B98 9HF

United Kingdom

Television

LU

Gems TV

Gemporia Ltd
Eagle Road Studios
Unit 2D, Eagle Road

Redditch, Worcestershire B98 9HF

United Kingdom

Television

LU

Geo News

Geo TV Ltd

1 Sun Street
London EC2A 2EP
United Kingdom

Television

LU

Get Lucky

Grandiose Ltd

184 The Terrace

The Dell

Southampton, SO15 2BU
United Kingdom

Television

LU

Ginx eSports TV

Ginx TV Ltd

Unit 8 Acorn Production Centre
105 Blundell Street

London, N7 9BN

United Kingdom

Television

LU

Gold (SD + HD)

Gold +(1)

UKTV Media Ltd
10, Hammersmith Grove
London W6 7AP
United Kingdom

Television

IRL

Golf Channel

Mediawan Lux. S.A.

43, boulevard Pierre Frieden
L-1543 Luxembourg

(formerly AB Entertainment S.A.)

Television

LU

Got to Dance Sky 1

SKY UK Ltd

Grant Way
Isleworth/Middlesex, TW7 5QD
United Kingdom

VOD

IRL
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Hesper TV

Administration communale de Hesperange
474, route de Thionville,
L-5886 Hesperange

Television

LU

Hiimpact TV

Solution Media and Infotech UK Ltd
Unit 3 Merchant

Evergate Business Park

Ashford, Kent TN25 6SX

United Kingdom

Television

LU

Hidayat TV

Hidayat Welfare Society Ltd
9 Birch Street

Manchester, M12 5NT
United Kingdom

Television

LU

High Street TV

High Street TV 4

HSTV Media Ltd

Central House, Beckwith Knowle
Otley Road, Harrogate

North Yortkshire HG3 1UF
United Kingdom

Television

LU

HUM Europe

HUM Masala

HUM Network UK Ltd
38-P Alum Rock Road
Birmingham, B8 1JA
United Kingdom

Television

LU

Ideal Extra

Ideal World

Ideal World Ltd

Ideal House, Newark Road
Peterborough
Cambridgeshire, PE15WG
United Kingdom

Television

LU

Ideal World
(formerly TJC Beauty)

Shop TJC Ltd

Surrey House,

Plane Tree Crescent,

Feltham, Middlesex, TW13 7HF,
United Kingdom

Television

LU

Imam Hussein 3

Imam Hussein Media Group Ltd

Flat 26 Kenwood Ct.1 ElImwood Crescent
London NW9 9AB

United Kingdom

Television

LU

Insomnia

Mediawan Lux. S.A.

43, boulevard Pierre Frieden
L-1543 Luxembourg

(formerly AB Entertainment S.A.)

VOD

LU

ION TV

ION TV Ltd

87 Plashet Road
E13 ORA London
United Kingdom

Television

LU

[P Luxembourg

IP Luxembourg S.ar.l.
43, boulevard Pierre Frieden
L-1543 Luxembourg

Television

LU

Igra Bangla

Runners TV Ltd

109-119 Cherry Orchard Road
Croydon, Surrey CRO 6BE
United Kingdom

Television

LU

Igra TV (Igra Urdu)

Channel | UK Ltd

109-119 Cherry Orchard Road
Croydon, Surrey CRO 6BE
United Kingdom

Television

LU
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Islam Channel (Urdu) Ltd
Media House
Islam Channel 428-432 Ley Street Television LU
lIford, Essex, IG2 7BS
United Kingdom

ITV3 ITV Broadcasting Ltd
........................................................................ 2 Waterhouse Square, Holborn
London EC1N 2AE
I1v4 United Kingdom

Television LU

Jewellery Maker Ltd (Gemporia Group)
Eagle Road Studios
Jewellery Maker Unit 2D, Eagle Road Television LU
Redditch, Worcestershire B98 9HF
United Kingdom

JWS Americas S.arl &
JWS International S.a r.l.
Joyourselt.com 44, Avenue J.F. Kennedy vsP tu

L-1855 Luxembourg

Administration communale de Steinsel
Kanal 3 9, Rue Paul Eyschen, Television LU
L-7317 Steinsel

Kanshi TV Ltd
29 Waterloo Road,
Kanshi TV Wolverhampton, Television LU
West Midlands, WV1 4DJ,
United Kingdom

Administration communale de Kayl
Kayl TV 4, rue de I'Hétel de Ville VOD LU
L-3674 Kayl

Mediawan Lux. S.A.

43, boulevard Pierre Frieden
L-1543 Luxembourg

(formerly AB Entertainment S.A.)

Kitchen Mania VOD LU

KulturKanal a.s.b.l.
KUK 1lu 15a, rue de la Gare VOD LU
L-7535 Mersch

L'Essentiel Radio (high-power) Radiolux S.A.
........................................................................ 115A, rue Emile Mark, Radio w
L'Essentiel Radio (broadcast network) L-4620 Differdange

Liverpool Football Club TV
LFCTV 20, Chapel Street,

Liverpool, L3 9AG, Television tu
United Kingdom
SKY UK Ltd

Life at Sky Grant Way VOD IRL

Isleworth/Middlesex, TW7 5QD
United Kingdom

LiR (Lov i Ribolov) (Croatian version)
........................................................................ United Media S.2 r.

LiR (Lov i Ribolov) (Serbian version) 6, rue Jean Monnet Television LU
........................................................................ L_21 80 LUXembOUrg

LiR (Lov i Ribolov) (Slovenian version)

LiveJasmin.com

JWS Americas S.arl &
. : JWS International S.a r.l.
Liveprivates.com 44, Avenue JF. Kennedy VSP LU

L-1855 Luxembourg

Livesexasian.com
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LoveWorld

Loveworld UK

Unit 2, Standard Industrial Estate
Henley Road

London E16

United Kingdom

Television

LU

LRB

Radio locale Réiserbann-Bétebuerg a.s.b.l.
4, rue St-Benoit
L-3391 Peppange

Radio

LU

Lsawards
lsawards.com

JWS Americas S.ar.l. &
JWS International S.a r.l.
44, Avenue J.F. Kennedy
L-1855 Luxembourg

VSP

LU

Lucky Jack

Mediawan Lux. S.A.

43, boulevard Pierre Frieden
L-1543 Luxembourg

(formerly AB Entertainment S.A.)

Television

LU

LUXE. TV Luxembourg
(English version)

LUXE. TV Luxembourg
(French version)

Opuntia S.A.
31, rue N.S. Pierret
L-2335 Luxembourg

Television

LU

m : SAT TV

Telekom Srbija
Takovska 2
11000 Beograd
Republic of Serbia

Television

LU

Madani Channel

Dawat-e-islami UK
Maudsley Street
Bradford BD3 9LE
United Kingdom

Television

LU

Match4

Network4 Media Group S.ar.l.
16a, avenue de la Liberté
L-1930 Luxembourg

Television

LU

Maturescam
maturescam.com

JWS Americas S.ar.l. &
JWS International S.a r.l.
44, Avenue J.F. Kennedy
L-1855 Luxembourg

VSP

LU

MATV (hindi)

MATV National

Unit 2 & 3, Stanley House
Orchard Close, Alperton
Wembley HAO 4JB
United Kingdom

Television

LU

MATV (Mamer Televisioun)

MATV (Mamer)

Administration communale de Mamer
B.P. 50
L-8201 Mamer

Television

Max4

Network4 Media Group S.a r.l.
16a Avenue de la Liberté
L-1930 Luxembourg

Television

LU

MCS Extréme

MCS Group S.ar.l.
8D rue Collart,
L-8414 Steinfort

Television

Médiatheque vidéo Gemeng Berdorf

Administration communale de Berdorf
5, Rue de Consdorf
L-6551 Berdorf

VOD

LU

Mersch Info TV

Miersch TV

Administration communale de Mersch
B.P.93
L-7501 Mersch

Television
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System for the

(formerly « NHK World TV »)

Tokyo 150-8001
Japan

Name of the service . Category . .
provider protection of minors
Channel Four Television Corporation
124-126 Horseferry Road
More4 Westminster Television LU
London SW1P 2TX
United Kingdom
Movies 24 SKY UK Ltd
.................................................................... Grant Way Television IRL
. Isleworth/Middlesex, TW7 5QD
Movies 24 + United Kingdom
MUTV Ltd
Sir Matt Busby Way,
MUTV (SD + HD) Old Trafford, Television LU
Manchester, M16 ORA,
United Kingdom
CLT-UFA S.A.
Muzsika TV 43, boulevard Pierre Frieden Television HUN
L-1543 Luxembourg
JWS Americas S.arl. &
Mycams JWS International S.a r.l.
VSP LU
mycams.com 44, Avenue J.F. Kennedy
L-1855 Luxembourg
JWS Americas S.arl. &
Mytrannycams JWS International S.a r.l.
VSP LU
mytrannycams.com 44, Avenue J.F. Kennedy
L-1855 Luxembourg
N1 (Croatian version)
N1 (Macedonian version)
.................................................................... Adria News S.a rl.
N1 (Montenegrin version) 6, rue Jean Monnet Television LU
.................................................................... L,21 80 LUXembOUrg
N1 (Slovenian version)
N1 (Serbian version)
N1 Croatia
.................................................................... Adria News S.a rl.
N1 Serbia 6, rue Jean Monnet VOD LU
.................................................................... L_21 80 Luxembourg
N1 Slovenia
New Delhi Television Ltd
B-50 A, 2nd Floor, Archana Complex
NDTV 24x7 Greater Kailash — 1 Television LU
New Delhi — 110048
India
Up & Coming TV Ltd
Grange Interlink
Neo News (formerly « Samaa ») Summerville Road Television LU
Bradford, BO7 1PX
United Kingdom
NHK (Japan Broadcasting Corporation)
_ NHK Broadcasting Center
NHK World Japan Jinnan,2-2-1, Shibuya-ku Television LU
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System for the
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Mohiuddin Digital Television Ltd
14 Victoria Road
Noor TV Aston Television LU
Birmingham, B6 5HA
United Kingdom
Nordliicht TV a.s.b.l.
Nordliicht 22, route de Diekirch Television LU
L-9381 Moestroff
Nova Max (Croatian version)
Nova Max (Serbian version)
Nova S (formerly « TOP »)
serbanversion) United Media S.a rl.
N Seri c . . 6, rue Jean Monnet Television LU
ova Series (Croatian version) L-2180 Luxembourg
Nova Series (Serbian version)
Nova Sport (Croatian version)
Nova Sport (Serbian version)
NOW
........................................................................ SKY UK Ltd
NOW (YouTube) Grant Way VoD IRL
Isleworth/Middlesex, TW7 5QD
........................................................................ United Kingdom
NOW Help Team
New Tang Dynasty Television
(Universal Communications Network Inc.)
NTD 229 West 28th Street, Suite 700 Television LU
New York, NY 10001
USA
Int. Television Channel Europe Ltd
Unit 17-18
NTV 4 Raven Road Television LU
London, E18 1HB
United Kingdom
International Broadcast UK Ltd
. . 43 Daisy Meadow, .
Panjab Broadcasting Channel Tipton, DY4 786, Television LU
United Kingdom
SKY UK Ltd
Grant Way
Peacock Isleworth/Middlesex, TW7 5QD VoD IRL
United Kingdom
Radio-Tele Gemeng Péiteng a.s.b.l.
PéitengOnAir 44, rue du Moulin Radio LU
L-4882 Lamadelaine
Administration communale de Pétange VOD
Pétange Info TV BR23 LU
L-4701 Pétange Television
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Pikaboo (Albanian version)

........................................................................ United Media S.a rl.
Pikaboo (Macedonian version) 6, rue Jean Monnet Television LU
........................................................................ L-2180 Luxembourg

Pikaboo (Slovenian version)

Paul E Commerce Private Ltd
2nd Floor, Warner House
Harrovian Business Village
Bessborough Road

Harrow, HA1 3EX

United Kingdom

Pitaara Television LU

RTL Belux S.A. & Cie S.E.C.S.
Plug RTL 43, boulevard Pierre Frieden Television LU
L-1543 Luxembourg

Politics Punjab Broadcasting Ltd
. . 143 Sandwell Road .
Politics Punjab Birmingham, 821 8PD Television LU

United Kingdom

Porndoelive.lsl.com JWS Americas S.a rl. &
........................................................................ JWS International S.a r.l.

Pornhdlive 44, Avenue JF. Kennedy VSP Ly

pornhdlive.com L-1855 Luxembourg

Post Télécom S.A.
Post TV 1, rue Emile Bian VOD LU
L-2996 Luxembourg

G Next Media UK Ltd
3.05 1, King Street
London EC2V 8AU
United Kingdom

PTC Punjabi

Television LU

Pakistan Television Corporation Ltd
PTV Global
PTV Global Constitution Avenue, F-5/1 Television LU
Islamabad 44000
Pakistan

Pridestone Services Ltd
AMC House
Qtv Religious 12 Cumberland Avenue Television LU
London NW10 7QL
United Kingdom

QVC Beauty
........................................................................ QVC UK
QVC Extra Building 8, Chiswick Park
........................................................................ 566 Ch|SW|Ck ngh Road Television LU
QVC HD London W4 SXU
........................................................................ United Kingdom

QVC Style

RMG Operations Ltd
Third Floor
. Gillingham House .
Racing TV 38-44 Gilingham Street Television tv
London SW1V 1HU
United Kingdom
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Radio 100,7

Etablissement de radiodiffusion
socioculturelle

21a, avenue John F. Kennedy,
L-1855 Luxembourg

Radio

LU

Radio Aktiv

Radio Aktiv a.s.b.l.
Rue du Pont
L-6471 Echternach

Radio

LU

Radio ARA

Alter Echos S.ar.l.
4, Place des Rotondes
L-2448 Luxembourg

Radio

LU

Radio Belle Vallée

Lokal Radio Bieles, Suessem,
Zolver, Eilereng a.s.b.l.

6, rue des Alliés

L-4412 Belvaux

Radio

LU

Radio Diddeleng

Radio locale de la Ville de
Dudelange a.s.b.l.

Boite postale 179

L-3402 Dudelange

Radio

LU

Radio Gutt Laun

Radio Gutt Laun a.s.b.l.
10, rue du parc
L-3872 Schifflange

Radio

LU

Radio Latina

Société européenne de
communication sociale s.a.r.l.
60, rue des Bruyeres

L-1274 Howald

Radio

LU

Radio LNW

Coraly Wooltz a.s.b.l.
c/o Lycée du Nord Wiltz
19, rue général Patton
L-9551 Wiltz

Radio

LU

Radio Lora

Association pour la création et
I'exploitation d’émissions radiophoniques
par antenne et par cable a.s.b.l.

32, avenue de la Gare

L-9233 Diekirch

Radio

LU

Radio Positiva Luxemburgo

Centre d’Accueil Universel a.s.b.l.
7-9, rue Prince Henri
L-9047 Ettelbruck

Radio

LU

Radio ROM

Radioorganisatioun Medernach a.s.b.l.
28, rue Savelborn
L-7660 Medernach

Radio

LU

Rocklab

Centre de Musiques Amplifiées
5, Avenue du Rock’n Roll
L-4361 Esch-sur-Alzette

VOD

LU

RTL 4 (NL)

RTL 8 (NL)

CLT-UFA S.A.
43, boulevard Pierre Frieden
L-1543 Luxembourg

Television

NL

RTL O (FR)

RTL9 S.A. et Cie S.E.C.S.
43, Boulevard Pierre Frieden
L-1543 Luxembourg

Television

LU
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CLT-UFA S.A.
RTL Crime 43, boulevard Pierre Frieden Television NL
L-1543 Luxembourg
RTL Gold
.................................................................... CLT-UFA S.A.
RTL Harom (formerly RTL+) 43, boulevard Pierre Frieden Television HUN
.................................................................... L,/l 543 Luxembourg
RTL Kettd (formerly RTL II)
CLT-UFA S.A.
RTL Lounge 43, boulevard Pierre Frieden Television NL
L-1543 Luxembourg
CLT-UFA S.A.
RTL MOST (FOD + SVOD) 43, boulevard Pierre Frieden VOD HUN
L-1543 Luxembourg
CLT-UFA S.A.
RTL Nieuws 43, boulevard Pierre Frieden VOD NL
L-1543 Luxembourg
CLT-UFA S.A.
RTL Play (Luxembourg rtlplay.lu) 43, boulevard Pierre Frieden VOD LU
L-1543 Luxembourg
RTL Radio (Germany)
.................................................................... CLT.UFA S.A.
RTL Radio (France) 43, boulevard Pierre Frieden Radio LU
.................................................................... L-1543 Luxembourg
RTL Radio Létzebuerg
RTL Shopping S.A. et Cie S.E.C.S.
RTL Shopping 43, Boulevard Pierre Frieden Television LU
L-1543 Luxembourg
RTL Létzebuerg
RTL Sport Live Arena 43, Boulevard Pierre Frieden VOD LU
L-1543 Luxembourg
CLT-UFA S.A.
RTL Télé Letzebuerg (SD & HD) 43, boulevard Pierre Frieden Television LU
L-1543 Luxembourg
CLT-UFA S.A.
RTL Telekids 43, boulevard Pierre Frieden Television NL
L-1543 Luxembourg
CLT-UFA S.A.
RTL XL 43, boulevard Pierre Frieden VOD NL
L-1543 Luxembourg
CLT-UFA S.A.
RTLZ 43, boulevard Pierre Frieden Television NL
L-1543 Luxembourg
RTL+
(formerly RTL MOST) (FOD) CLT-UFA S.A.
.................................................................... 43, boulevard Pierre Frieden VOD HUN
RTL+ L-1543 Luxembourg
(formerly RTL MOST) (SVOD)
SAMAA TV
SAMAA TV 337 Forest Road Television LU
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Sanskar Info TV UK Ltd
40, Lambhill Street

Sanskar Glasgow, Scotland G411AU Television tv
United Kingdom
SKY UK Ltd

SATV Music Grant Way VOD IRL

Isleworth/Middlesex, TW7 5QD
United Kingdom

Administration communale de Schuttrange
Schétter — Médiatheque 2, place de I'Eglise VOD LU
L-5367 Schuttrange

« Shanson TV » LLC

Marshal Proshlyakov street, 30, Office 307
Shanson TV 123458 Moscow

Russian Federation

Television LU

Siraj TV Limited
Kemp House
Siraj TV (formerly Venus TV) 152-160 City Road Television LU
London EC1V 2NX
United Kingdom

United Media S.ar.l.
SK Fight 6, rue Jean Monnet Television LU
L-2180 Luxembourg

SKY UK Ltd

Grant Way
Sky (UK) Isleworth/Middlesex, TW7 5QD VoD IRL

United Kingdom

Sky Active
Sky Arts (SD + HD)
........................................................................ SKY UK Ltd
Sky Atlantic (+1) Grant Way Television IRL

Isleworth/Middlesex, TW7 5QD
United Kingdom

Sky Barker Service (SD + HD)

SKY UK Ltd

Grant Way
Isleworth/Middlesex, TW7 5QD
United Kingdom

Sky Cinema VOD IRL
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Name of the service . Category . .
provider protection of minors

Sky Cinema Action + Adventure
(SD + HD)

Sky Cinema Crime & Thriller
(formerly « Sky Cinema
Thriller »)

SKY UK Ltd
4444444444444 S Gy - L
Sky Cinema Premiere (SD + HD) Isleworth/Middlesex, TW7 5QD elevision
........................................................................ Ur“ted K|ngdom
Sky Cinema Premiere +1
Sky Cinema ScFi & Horror (HD)
Sky Cinema Select (HD)
Sky Comedy (SD +HD)
Sky Crime (+1)
Sky Crime (SD+HD)
Sky Documentaries (SD + HD)
Sky EPG
Sky EPG Slate
Sky Go SKY UK Ltd
........................................................................ Grant Way VOD IRL
Isleworth/Middlesex, TW7 5QD VOD IRL
Sky Help United Kingdom
Sky History (SD + HD) SKY UK Ltd
........................................................................ Grant Way Television LU
. Isleworth/Middlesex, TW7 5QD Television LU
Sky History 2 (SD + HD) United Kingdom
SKY UK Ltd
. Grant Way
Sky Immersive Isleworth/Middlesex, TW7 5QD VoD IRL
United Kingdom
SKY UK Ltd
. Grant Way .
Sky Kids Isleworth/Middlesex, TW7 5QD Television IRL
United Kingdom
Sky Kids (App) SKY UK Ltd
........................................................................ Grant Way VOD IRL

. Isleworth/Middlesex, TW7 5QD
Sky Kids (YouTube) United Kingdom
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Sky Max (HD)
........................................................................ SKY UK Ltd
Sky Mix (formerly Pick TV (SD)) Grant Way -
........................................................................ Isleworth/Middlesex, TW7 5QD Television IRL
Sky Mix (+1) (formerly United Kingdom
Pick TV (+1))
SKY UK Ltd
Grant Way .
Sky Nature (SD + HD) Isleworth/Middlesex, TW7 5QD Television IRL
United Kingdom
SKY UK Ltd
Grant Way
Sky News Isleworth/ Middlesex, TW7 5QD VoD IRL
United Kingdom
SKY UK Ltd
Grant Way -
Sky News (SD + HD) Isleworth/Middlesex, TW7 5QD Television IRL
United Kingdom
Sky News (Sky Q App) SKY UK Ltd
v 7 PP Grant Way VOD IRL
. Isleworth/Middlesex, TW7 5QD VOD IRL
Sky News en Espariol United Kingdom
SKY UK Ltd
. Grant Way .
Sky News International Isleworth/ Middlesex, TW7 5QD Television LU
United Kingdom
SKY UK Ltd
Grant Way
Sky On Demand Isleworth/ Middlesex, TW7 5QD VoD IRL
United Kingdom
Sky Replay (SD)
Sky Sci-Fi (+1)
Sky Sci-Fi (SD + HD) SKY UK Ltd
Grant Way Television IRL
Isleworth/Middlesex, TW7 5QD
Sky Showcase (+1) United Kingdom
Sky Showcase (SD + HD)
Sky Showcase (Virgin)
SKY UK Ltd
Grant Way
sky Sports Isleworth/Middlesex, TW7 5QD VoD IRL
United Kingdom
Sky Sports Action (SD + HD)
SKY UK Ltd
Grant Way .
Sky Sports Arena (SD + HD) Isleworth/Middlesex, TW7 5QD Television IRL
United Kingdom
Sky Sports Box Office (SD + HD)
Sky Sports Boxing SKY UK Ltd
Grant Way VOD IRL
. Isleworth/Middlesex, TW7 5QD
Sky Sports Cricket United Kingdom
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SKY UK Ltd

Grant Way
Isleworth/Middlesex, TW7 5QD
United Kingdom

Sky Sports Cricket (SD + HD)

Television IRL

SKY UK Ltd

Grant Way
Isleworth/Middlesex, TW7 5QD
United Kingdom

Sky Sports F1 VOD IRL

Sky Sports F1 (SD + HD) SKY UK Ltd
Grant Way

. Isleworth/Middlesex, TW7 5QD
Sky Sports Floating Pub United Kingdom

Television IRL

SKY UK Ltd

Grant Way
Isleworth/Middlesex, TW7 5QD
United Kingdom

Sky Sports Football VOD IRL

SKY UK Ltd

Grant Way
Isleworth/Middlesex, TW7 5QD
United Kingdom

Television IRL

Sky Sports Football (SD + HD)

SKY UK Ltd

Grant Way
Isleworth/Middlesex, TW7 5QD
United Kingdom

Sky Sports Golf VOD IRL

SKY UK Ltd

Grant Way
Isleworth/Middlesex, TW7 5QD
United Kingdom

Television IRL

Sky Sports Golf (SD + HD)

Sky Sports Main Event (SD + HD +

UHD) SKY UK Ltd

Grant Way

Sky Sports Main Event Pub (HD) Isleworth/Middlesex, TW7 5QD
United Kingdom

Television IRL

Sky Sports Mix (SD + HD)

SKY UK Ltd

Grant Way
Isleworth/Middlesex, TW7 5QD
United Kingdom

Sky Sports News VOD IRL

Sky Sports News (SD + HD) SKY UK Ltd
Grant Way Television IRL

. Isleworth/Middlesex, TW7 5QD Television IRL
Sky Sports Premier League (SD + HD) United Kingdom

SKY UK Ltd

Grant Way
Isleworth/Middlesex, TW7 5QD
United Kingdom

SKY Sports Racing (HD)

Television LU

Sky Sports Retro
SKY UK Ltd

Grant Way
Isleworth/Middlesex, TW7 5QD
United Kingdom

Sky Store VOD IRL

Sky TV (YouTube)

Sky Witness (+1) SKY UK Ltd
Grant Way

. Isleworth/Middlesex, TW7 5QD
Sky Witness (SD +HD) United Kingdom

Television IRL
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Canal+ Luxembourg S.a r.l.
4, rue Albert Borschette
Skylink 7 (Slovak + Czech version) L-1246 Luxembourg Television LU
(enseigne commerciale M7 Group,
en abréviation M7)
Canal+ Luxembourg S.a r.l.
4, rue Albert Borschette
Skylink Live TV L-1246 Luxembourg VOD LU
(enseigne commerciale M7 Group,
en abréviation M7)
Soccer AM SKY UK Ltd
Grant Way
S AM Musi Isleworth/Middlesex, TW7 5QD VoD IRL
occer usic United Kingdom
Sony Entertainment Television
........................................................................ MSM Acia Lid
Sony MAX 166, College Road iy
........................................................................ TeleVISIOn LU
Sony MAX 2 Harrow, HA1 1BH
B United Kingdor
Sony SAB
UniversCiné Luxembourg S.a r.l.
Sooner Luxembourg (SVOD + TVOD) 238 C, Rue de Luxembourg VOD LU
L-8077 Bertrange
CLT-UFA S.A.
43, boulevard Pierre Frieden
Sorozat L-1543 Luxembourg United Media S.a .. Television HUN
6, rue Jean Monnet
L-2180 Luxembourg
Sport Klub Croatia
........................................................................ United Media S.a rl.
Sport Klub Serbia 6, rue Jean Monnet VOD LU
........................................................................ L-2180 Luxembourg
Sport Klub Slovenia
SportKlub 1 (Croatian version)
SportKlub 1 (Serbian version)
SportKlub 1 (Slovenian version)
SportKlub 10 (Croatian version)
SportKlub 10 (Serbian version)
SportKlub 10 (Slovenian version) United Media S.a r.l.
........................................................................ 6, rue Jean Monnet Te|eVISIOn LU

L-2180 Luxembourg
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SportKlub 4 (Croatian version)

SportKlub 6 (Slovenian version)

SportKlub 7 (Croatian version)

e e United Media $.2 rl.
SportKlub 9 (Croatian version) 6, rue Jean Monnet

........................................................................ L-2180 Luxembourg

SportKlub Esports
(Macedonian version)

SportKlub Esports
(Montenegrin version)

SportKlub HD (Slovenian version)

Television

LU

Greyhound TV Ltd
5 Fleet Street
London, EC4M 7RD
United Kingdom

SportyStuff HD

Television
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Name of the service

Name and address of the service
provider

Category

System for the
protection of minors

Spotlight TV

Keep It Country TV Ltd

2a Ardleigh Green Road
Hornchurch, Essex, RM112LN
United Kingdom

Television

LU

Stengefort News

Administration communale de Steinfort
4, Square Patton
L-8443 Steinfort

VOD

LU

Story4 (HUN version, targeting the
Czech Republic and Slovakia)

Story4 (HUN version,
targeting Hungary)

Story4 (Czech version)

Network4 Media Group S.a r.l.
16a, avenue de la Liberté
L-1930 Luxembourg

Television

LU

Takbeer TV

Takbeer TV Ltd

17-21 Ombersley Road
Balsall Heath
Birmingham B12 8UT
United Kingdom

Television

LU

Talking Pictures TV

Talking Pictures TV Ltd
Highcroft

Langley Road

Kings Langley WD4 9JP
United Kingdom

Television

LU

Tango TV (SVOD + TVOD)

Tango S.A.
Boite postale 32
L-8005 Bertrange

VOD

LU

TBN Ukraine

Russian Broadcasting Network, Inc.
2183 E. Village Road

Holland — PA 18966-2932

USA

Television

LU

Teleshop 4

Teleshop 8

CLT-UFA S.A.
43, boulevard Pierre Frieden
L-1543 Luxembourg

Television

NL

Television X

MG Global Entertainment (Europe) Ltd
The Junction, 4-10 Cowley Road
Uxbridge, UB8 2XW

United Kingdom

Television

IRL

Test

Administration communale de Steinsel
9, Rue Paul Eyschen,
L-7317 Steinsel

VOD

LU

TJC

Shop TJC Ltd

Surrey House

Plane Tree Crescent

Feltham, Middlesex TW13 7HF
United Kingdom

Television

LU

Together TV

Together TV — The Community Channel
24 Neal Street

London WC2H 9QW

United Kingdom

Television

LU

TV One

Light Upon Light Media Ltd
208-212 Romford Road
London, E7 9HY

United Kingdom

Television

LU
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TV Warehouse Ltd

6 Square Rigger Row, 1st floor .
TV Warehouse London, SW11 3TZ Television LU

United Kingdom

Network4 Media Group S.ar.l.
TV4 164a, avenue de la Liberté Television LU
L-1930 Luxembourg

TVC Communications
1 Continental Way
TVC News Off CMD Road Television LU
Ikosi-Ketu
Lagos
Nigeria

TVRI (Televisi Republik Indonesia)

Jin. Gerbang Pemuda,

N° 8, RT 1/RW 3,

Gelora, Kecamatan Tanah Abang, Kota Jakarta,
DKI Jakarta 10270,

Indonesia

TVRI World Television LU

Aylo Global Entertainment (Europe) Ltd
167-169 Great Portland Street, 5th Floor,
London, W1W 5PF,

United Kingdom

Television IRL

TVX 40+

Uelzechtkanal a.s.b.l.

c/o Lycée de Gargons Esch
71, rue du Fossé

L-4123 Esch-sur-Alzette

Uelzechtkanal Television LU

Mediawan Lux. S.A.

43, boulevard Pierre Frieden
L-1543 Luxembourg

(formerly AB Entertainment S.A.)

Ultra Nature Television LU

Utsav Bharat Star India Private Ltd
London Office c/o STAR TV

M/C 706
Utsav Gold (SD + HD) 3 Queen Caroline Street Television LU
........................................................................ Hammersmith

London W6 9PE
Utsav Plus (SD + HD) United Kingdom

Vavoom (Albanian version)

........................................................................ United Media S.a rl.
Vavoom (Macedonian version) 6, rue Jean Monnet Television LU
........................................................................ L-2180 Luxembourg

Vavoom (Slovenian version)

CLT-UFA S.A.
Videoland 43, boulevard Pierre Frieden VOD NL
L-1543 Luxembourg

Vox Africa Ltd
Battersea Studio
Vox Africa 80 Silverthorne Road Television LU
GB-London SW8 3HE
United Kingdom

W (+1) UKTV Media Ltd

........................................................................ 10, Hammersmith Grove Television IRL
GB-London W6 7AP

W (SD + HD) United Kingdom
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Name and address of the service

provider
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System for the
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Xpanded TV

Visional Media Ltd
28-33 The Quadrant,
135 Salusbury Road,
London, NW6 6RJ,
United Kingdom

Television

LU

XXX College

XXX Public Pickups

Aylo Global Entertainment (Europe) Ltd
167-169 Great Portland Street, 5th Floor,
London, W1W 5PF,

United Kingdom

Television

IRL

Yesterday (+1)

Yesterday SD

UKTV Media Ltd10,
Hammersmith Grove
GB-London W6 7AP
United Kingdom

Television

IRL

Zee Cinema

ASIA TV Ltd (atl.esselgroup)
3rd Floor

14-15 Carlisle Street
GB-London W1D 3BS
United Kingdom

Television

LU

Total

444





https://www.facebook.com/profile.php?id=100091128219659
https://www.linkedin.com/in/alia-autorit%C3%A9-luxembourgeoise-ind%C3%A9pendante-de-l-audiovisuel-2220a3274/
https://twitter.com/lu_alia
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